
YouthPulseSM 2010 
Kauffman Foundation Custom Report  

1 © Harris Interactive 



Table of Contents 
•  Methodology       3 

•  Overall findings       5 

•  Detailed findings       12 

	  

© Harris Interactive 2 



Methodology 

©	  Harris	  Interac-ve	   3 



YouthPulse – Kauffman Foundation Study Methods 
•  The 2010 YouthPulse study was conducted online in August 2010, among 5,077 U.S. 8-24 

year olds, including:  
•  740 interviews among 8-9 year olds 
•  860 interviews among 10-12 year olds 
•  879 interviews among 13-15 year olds 
•  644 interviews among 16-17 year olds 
•  1,086 interviews among 18-21 year olds 
•  868 interviews among 22-24 year olds 

•  The sample was drawn primarily from the Harris Poll Online (HPOL) panel of respondents 
ages 13-24. Youth 8-12 years of age were recruited through HPOL parents.  Potential 
respondents were drawn at random within targeted age and gender quotas from these 
panels and were invited by email to visit the password-protected survey site and participate. 

•  Data are representative of U.S. 8-24 year olds.  

•  Unless otherwise noted, data represents all 8-24 year olds. 

•  Notes regarding significance testing: 
•        throughout this report indicate significant differences between groups (see tables for specific 

groups tested). 

•  Trended data were not significance tested, but a      indicates a difference of 5% or more.          
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Despite the recession and its on-going effects, today’s youth seem optimistic about the prospect of 
entrepreneurship. Much like the tweens (8-12 year olds), teens (13-17 year olds) and young adults 
(18-24 year olds) three years ago, four in ten youth (ages 8-24) today would like to someday start 
their own business (or already have), with males being more likely to express interest than their 
female counterparts. Interest in entrepreneurship among youth is strongest among those who 
personally know someone who has started a business -- almost half of youth who know someone 
who has started a business would like to start a business of their own someday (or already have 
done so) compared to only one-third of those who do not know a business owner.  
 
Nearly six in ten tweens and teens, and even more young adults, know someone who has started a 
business.  Overall, it is family members that are most often mentioned as the business owners that 
youth know.  Youth who have or would like to start a business someday are not only more likely than 
others to say that they know someone who owns a business but also to say the business owners 
they do know are family.  
 
As youth get older they are more likely to know a friend or teacher who is a business owner. Young 
adults are just as likely to know someone who has started their own business whether or not they 
are enrolled in college. However, slightly fewer 18-21 year olds today than in 2007 have a friend 
who is a business owner.   
 
Why would today’s youth want to start a business?  The prospects of being able to use their skills 
and abilities or to build something for their future are mentioned most often as reasons 
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why youth might want to start a business of their own. However, when asked about the main 
reasons for wanting to start a business someday, tweens and teens, overwhelmingly say to earn 
lots of money. Young adults say that the ability to build something for their future is the main reason 
why they are interested in starting a business. This shifts depending on enrollment in college, with 
those who are enrolled having both earning money and being able to build something for their 
future tied for the main reason, while those who are not enrolled are motivated to use their skills 
and abilities. Possibly driven by the economic situation, 18-21 year olds today are slightly more 
likely than three years ago to say that the main reason why they would want to start their own 
business is to earn lots of money.  In general, tweens cite most reasons less than older youth, but 
this is especially true for less intrinsically motivated reasons such as “to use my skills and abilities”, 
“to build something for my future”, “to see my ideas realized” and “to overcome a challenge”.  
 
Not surprisingly, youth who have interest in starting a business of their own are more likely than 
others to reach out to various sources for information on how to start a business. But regardless of 
their interest, a majority of youth would reach out to someone who has experience starting a 
business for information. In addition to reaching out to business owners for information, a majority 
of teens and young adults would utilize online research, while tweens would turn to family 
members. Today’s teens are more likely than their younger and older peers to look to a youth 
organization that focuses on business for information, while young adults are more likely than 
teens and tweens to rely on books, magazines or friends.  
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Gender differences are also apparent, with males being more likely to use friends as a source of 
information, while females are more likely to use books and youth organizations (both general and 
business focused). Given the increase usage of internet search engines as the new “libraries”, 
online research has become more prevalent since 2007 for 18-21 year olds, while books are on the 
decline. 
 
The educational background of today’s high school and college students helps them to be 
motivated to succeed in life, but it does not always motivate them to become entrepreneurs. While 
over two-thirds of teens and young adults say their education has helped them to develop a 
motivation to succeed in life, only one-third say it has made them interested in starting a business 
someday. However, half of today’s teens and young adults do feel that their education has helped 
them to have a better understanding of the role of business owners in the economy, and four in ten 
feel that it has given them the necessary skills and know-how to start a business.  
 
While there are no strong differences by age, gender seems to play a role in how youth view their 
education in relation to entrepreneurship. Females are more likely than males to report that their 
education has helped them to be motivated to succeed in life, while males are more likely to say it 
has helped them to have a stronger business-focused motivation and understanding. High school 
and college students who want to start a business or know someone who has are more likely than 
other youth to agree that their education has helped 

Overall Findings (continued) 
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them understand the role of business owners in the economy, has given them the know-how to be 
able to run their own business and has made them interested in becoming an entrepreneur 
someday. Interestingly, youth who know a business owner are more likely than those who don’t to 
say their education has also helped to give them motivation to succeed in life.  
 
Today’s youth understand that hard work is an integral part of being successful in life and the 
majority of youth, especially tweens, agree that if they work hard they can also be successful at 
starting their own business or non-profit venture. Unfortunately, less than one-third of youth find 
entrepreneurship to be more desirable than other career opportunities. Since tweens are the most 
optimistic about the possible payouts of their hard work, it is not surprising that they are also the 
most likely to agree that starting a business is more desirable than other career opportunities.  
 
Males (especially 18-24 year old males not enrolled in college) are more likely than females to 
agree that starting a business is more desirable than other opportunities. Comparably, females are 
more likely than males to say the same about non-profit ventures. Youth who are interested in 
starting their own business or know a business owner, are more likely than others to agree that 
hard work will allow them to be a successful entrepreneur and that starting a business or non-profit 
venture is more desirable than other careers opportunities.  
 

Overall Findings (continued) 
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Despite the fact that a similar proportion of 13-17 and 18-24 year olds agree that starting their own 
business is more desirable than other careers, young adults are more likely than teens to say 
working for someone else provides more security than entrepreneurship. However, desirability of 
starting a business over other careers is on the rise since 2007 for 18-21 year olds.  
 
In light of the economic climate of the recent years, it is interesting to take a look at how youth 
perceive individual people, the government, and both small and big business when it comes to the 
role they play in making their community a better place. For 18-21 year olds, faith in all resources, 
especially individual people and the government, has declined since 2007. Regardless, today’s 
youth view individual people as the ones who help the most to make their community a better 
place, while the government is seen as the least helpful, especially among males. Tweens are the 
most likely to say individuals and big business help a lot/a little, while both tweens and young 
adults feel most positive about the efforts of small business and the government. Youth who have 
an interest in becoming an entrepreneur are most likely to say that businesses, both small and big, 
help a lot/a little in making their community a better place.  
 
 

Overall Findings (continued) 
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The majority of youth agree that if they work hard they can successfully start a business, but still 
less than one third agree that starting a business is more desirable than other career opportunities. 
More needs to be done to promote the benefits of entrepreneurship among today’s youth. In order 
to endorse entrepreneurship in this day in age, it is important for youth to know someone who has 
first-hand experience in starting or owning a business. Not only are these youth the most likely to 
be interested in starting a business of their own someday, but business owners are the go to 
source for information on how to go about becoming an entrepreneur.  More could also be done to 
promote youth organizations, such as the Kauffman Foundation, as a resource for all youth, 
especially young adults who are less likely to go to business oriented organizations for information.   
 
Among teens and young adults - who happen to be the segment of youth who could actually start a 
business today, but are the least interested in doing so - high school and college education is an 
area where promotion of business ownership could possibly make a difference. Currently these 
youth find that their education has helped them the most to be motivated to succeed in life, but it 
has done less to give them the understanding, skills set and interest in becoming an entrepreneur. 
Given that these youth seem to be highly interested in entrepreneurship as a means to earn a lot of 
money and to build something for their future, perhaps a better understanding of the role that 
business owners play in the economy could help to make teens and young adults more positively 
motivated to pursue entrepreneurship.  

Now What? 
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Do you want to start your own business someday? 

13 

40% of 8-24 year 
olds report that they 

want to start a 
business someday or 

already have. 
 

Quick Fact 

Q5200 BASE: Qualified 8-24 year olds (n=5077) 

Female Male 

33% 42% 

2% 3% 

26% 18% 

39% 36% 

4 in 10 youth want to start a business someday, especially  
males. 

13-24 year old 
males (47%) are 
more likely than 

their female 
counterparts (34%) 
to want to start a 

business someday 
or already have. 

Note: An     indicates a significantly higher percentage 
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Youth who know someone who has started their own business  
are more likely than others to want to start their own business  
someday. 

Do you want to start a business of your own someday? 

31% 
46% 

Q5200 BASE: Qualified 8-24 year olds (n=5077) 

18-24 year old males not 
enrolled in college (7%) are the 

most likely to have already 
started their own business. 

Quick Fact 

Note: An     indicates a significantly higher percentage 
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Similar to interest in 2007, around one-third of 18-21 year olds  
today would like to someday start a business of their own.  

Do you want to start a business of your own someday? 
(Among 18-21 year olds) 

Q5200 BASE: Qualified 18-21 year olds (2007 n=652, 2010 n=1086) 



16 

Q5205 BASE:  Qualified  8-24 year olds (n=5077) 

Who do you know who has started their own business? 

Nearly six in ten tweens and teens, and even more young adults, 
know someone who has started a business.  Most often the  
people they know who have started a business are their family. 

Note: An     indicates a significantly higher percentage 

27% 

20% 
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Those who have/want to start their own business are more 
 likely than those who don’t, to know someone who has  
started a business. 

Who do you know who has started their own business? 

A family member 26% 25% 

A parent 20% 23% 

A friend 28% 31% 

A neighbor 9% 6% 

A teacher 8% 4% 

Someone else 14% 12% 

No one 34% 33% 

Q5205 BASE:  Qualified  8-24 year olds (n=5077) 

18-24 year olds enrolled 
in college in the fall 
Yes No 

Note: An     indicates a significantly higher percentage 
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Slightly fewer 18-21 year olds today than in 2007 say they  
have friends who have started their own business. 

Who do you know who has started their own business? 
(Among 18-21 year olds) 

Q5205 BASE: Qualified 18-21 year olds (2007 n=652, 2010 n=1086) 
Note: A       indicates a difference of 5% or more 
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Males (29%) are more likely than females (23%) to 
report “To earn lots of money” as a  main reason. 

Quick Facts 

The prospect of being able to earn a lot of money is the main  
reason for why youth want to start their own business. 

Is each of the following a reason you might want to start a business of your own? (% Yes) 

Q5215 BASE: Wants to start business or already has (n=1888) 
Q5225 BASE: Gave reason for starting own business (n=1878) 

For 13-17 year olds, “To see my idea realized” is 
tied with “To help my community or solve social 

problems for 5th place. 

Top 5 Main 
Reasons Total 8-12 13-17 18-24 

To earn lots 
of money 26% 36% 29% 18% 

To build 
something 
for future 

18% 13% 19% 20% 

To be my 
own boss 16% 18% 15% 16% 

To use my 
skills and 
abilities 

14% 12% 13% 16% 

To see my 
idea realized 12% 9% 9% 16% 

Note: An     indicates a significantly higher percentage 
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18-24 year olds enrolled in college say the main reasons for  
wanting to start their own business are to earn lots of money  
and build something for their future; Not enrolled say the main  
reason is to utilize their skills. 

Is each of the following a reason you might want to start a business of your own? 
(% Yes among 18-24 year olds) 

Q
ui

ck
 

Fa
ct Not enrolled females are the least likely (6%) 

to say “To earn a lot of money” is the main 
reason they want to start a business. 

Tied for main reason 
for enrolled young 

adults (21%) 
Main reason for young 
adults not enrolled in 

college in the fall (21%) 

Q5215 BASE: Wants to start business or already has, ages 18-24 (n=733) 
Q5225 BASE: Gave reason for starting own business, ages 18-24 (n=723) 

Note: An     indicates a significantly higher percentage 



Regardless of whether youth know a business owner or not,  
the prospect of earning a lot of money is the main reason for  
wanting to start a business of their own.  

21 

Is each of the following a reason you might want to start a business of your own? 
(% Yes) 

Those who know an entrepreneur are 
also more likely to say “to build 

something for my future” as a main 
reason (19% vs. 14%). Q

ui
ck

 
Fa

ct 

Top main reason 
for both groups 

Q5215 BASE: Wants to start business or already has (n=1888) 
Q5225 BASE: Gave reason for starting own business (n=1878) 

Note: An     indicates a significantly higher percentage 
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“To earn lots of money” is the main reason why 18-21 year olds  
today are most interested in starting their own business. In 2007  
it was to utilize their skills and abilities. 

Is each of the following a reason you might want to start a business of your own?  
(% Yes among 18-21 year olds) 

Main reason Overall 

Jumped 
from #3 in 
2007 to #1 

in 2010 

Q5215 BASE: Wants to start business or already has, ages 18-21 (2007 n=238, 2010 n=413) 
Q5225 BASE: Gave reason for starting own business, ages 18-21 (2007 n=236, 2010 n=407) 

Note: A       indicates a difference of 5% or more 



23 

Overall, youth are most likely to go to a current business owner  
for information about starting a business themselves; Older  
youth would also utilize online research. 

To whom would you go to get information about starting your own business? 

While males are more likely to go to 
a friend for information (31% vs. 
26%), females are more likely to 
look to books (45% vs. 40%), a 

youth organization that focuses on 
business (20% vs. 16%) and other 
youth organizations (7% vs. 5%). 

Quick Fact 

Q5255 BASE: Qualified 8-24 year olds (n=5077)  
Note: An     indicates a significantly higher percentage 
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Youth who know someone who has started their own business,  
or want to themselves, are more likely than others to turn to a  
variety of sources to get information about starting a business. 

To whom would you go to get information about starting your own business? 

Another person who has 
started their own business 65% 62% 65% 61% 71% 49% 

Online research 65% 64% 64% 56% 63% 53% 

A family member 43% 52% 58% 48% 62% 36% 

Books 48% 45% 47% 40% 46% 36% 

A friend 32% 37% 33% 26% 35% 20% 

A teacher 27% 19% 32% 26% 31% 24% 

Business magazine 36% 32% 31% 25% 29% 23% 

A youth organization that 
focuses on business 14% 8% 20% 17% 18% 17% 

Another type of youth 
organization 4% 4% 7% 5% 6% 5% 

None of these 13% 14% 7% 15% 6% 21% 

Females enrolled in college in the fall 
are the least likely to go to a family 

member (38%) for information.  
 

Q
ui

ck
 

Fa
ct

s Males enrolled in college 
are the most likely to look 

to a teacher (32%). 

Q5255 BASE: Qualified 8-24 year olds (n=5077)  

Yes No Yes No 

Have/want to start own 
business 

Knows someone who has 
started their own business 

18-24 year olds enrolled 
in college in the fall 
Yes No 

Note: An     indicates a significantly higher percentage 
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Since 2007, online research has increased in popularity as  
a source, while books have taken more of a back seat. 

To whom would you go to get information about starting your own business? 
(Among 18-21 year olds) 

Q5255 BASE: Qualified 8-21 year olds (2007 n=652, 2010 n=1086)  
Note: A       indicates a difference of 5% or more 
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While education seems to help motivate females to succeed in  
general, it helps gives males a more business focused  
motivation and understanding.  

How much do you agree or disagree with the following statements? My education has… 
(% Agree among 13-24 year olds in High school or College) 

Female Male 

74% 67% 

46% 54% 

38% 46% 

27% 37% 

Q5260 BASE: Qualified High school or College students (n=2598) 

Note: 5  respondents, 10-12 year old, are included in the gender percentages but their effect is negligible 

Note: An     indicates a significantly higher percentage 
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Regardless of whether they are enrolled in college in the fall,  
18-24 year olds say education has helped them the most to  
be motivated to succeed in life. 

How much do you agree or disagree with the following statements? My education has… 
(% Agree among 18-24 year olds) 

Q5260 BASE: Qualified High school or College students, ages 18-24 (n=1418) 
Note: An     indicates a significantly higher percentage 



28 

Youth who want to start a business or know a business owner are  
more likely than others to agree that their education has helped  
them understand the role of business owners in the economy, and  
has given them the know how and interest to start a business.  

How much do you agree or disagree with the following statements? My education has… 
(% Agree) 

Q5260 BASE: Qualified High school or College students (n=2598)  
Note: An     indicates a significantly higher percentage 
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The majority of youth, especially 8-12 year olds, agree that if  
they work hard they can successfully start their own business. 

How much do you agree or disagree with the following statements?  
(% Agree) 

Males (30%) are more likely 
than females  (24%) to agree 

that starting a business is more 
desirable than other career 

opportunities. 

Quick Facts 

Q5236 BASE: Qualified 8-24 year olds (n= 5077) 

13-24 year old females (17%) 
are more likely than their male 

counterparts  (13%) to say 
starting a non-profit venture is 

much more desirable than 
other opportunities. 

Note: An     indicates a significantly higher percentage 
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How much do you agree or disagree with the following statements?  
(% Agree among 18-24 year olds) 

Females not enrolled in 
college (51%) are the 

least likely to report that 
they agree that if they 
work hard, they can 

successfully start their 
own business. 

Quick Facts 

18-24 year olds not enrolled in college in the fall, especially  
males, are more likely than those enrolled in college to say  
starting a business is more desirable than other opportunities. 

Both enrolled (18%) 
and not enrolled  (21%) 
females are more likely 

to say that starting a 
non-profit is more 

desirable than other 
opportunities, than 

males that are enrolled. 

Q5236 BASE: Qualified 18-24 year olds (n= 1954) 
Note: An     indicates a significantly higher percentage 
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How much do you agree or disagree with the following statements?  
(% Agree) 

Those who have/want to start a business and those who know  
someone who have, are the most likely to say starting a business  
or non-profit venture is more desirable than other careers. 

Q5236 BASE: Qualified 8-24 year olds (n= 5077) 
Note: An     indicates a significantly higher percentage 
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Desirability of starting a business over other careers has  
increased for older youth since 2007. 

How much do you agree or disagree with the following statements?  
(% Agree among 18-21 year olds) 

Q5235/5236 BASE: Qualified 18-21 year olds (2007 n=652, 2010 n= 1086) 
Note: A       indicates a difference of 5% or more 
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Females (74%) are more likely than 
males (71%) to say that the 

government helps a lot/a little. Q
ui

ck
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Younger youth are more likely to put faith in individual people  
and big business than older youth; 13-17 year olds are the  
least optimistic about small business and the government. 

How much do each of the following make your community a better place?  

(% Helps A lot/A little) 

Q5245: Qualified 8-24 year olds (n=5077) 
Note: An     indicates a significantly higher percentage 
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Youth who have/want to start their own business are most  
likely to say that businesses help make the community a better  
place; The government is lowest on the list for all but those  
enrolled in college. 

Individual people 94% 93% 94% 93% 95% 91% 

Small business 92% 89% 92% 89% 92% 88% 

Big business 75% 75% 79% 75% 78% 76% 

The government 77% 69% 75% 71% 74% 71% 

Yes No Yes No 

Have/want to start own 
business 

Knows someone who has 
started their own business 

How much do the following help make your community a better place?  
(% Helps A lot/A little) 

Q5245: Qualified 8-24 year olds (n=5077) 

18-24 year olds enrolled 
in college in the fall 
Yes No 

Note: An     indicates a significantly higher percentage 
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Since 2007, 18-21 year olds are saying less often that individual  
people and the government help to make their community a  
better place. 

How much do each of the following make your community a better place?  
(% Helps a lot/a little among 18-21 year olds) 

Q5245 BASE: Qualified 18-21 year olds (2007 n=652, 2010 n= 1086) 
Note: A       indicates a difference of 5% or more 


