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Commonly Used Terminology

Corporate Social Responsibility 'y 2 NAI yidndtérri doghyiithant to social, economic, leg
(CSR) and environmental rights and responsible oomges for the
sustainability of humanity.

Corporate Sustainability I 02YLI yeQa R valdeSiihandal entirgnyhehta
social and ethical terms.

Philanthropy Voluntary giving by an individual or group to promote the comn
good

Corporde Philanthropy The act of a corporation or business promoting the welfare of oth

generally via charitable donations of funds.

Harambee A Kenyan tradition of community séitlp events, e.g. fundraising ¢
development activities, it literally meansll'aull together" in Swahili.

Triple Bottom Line The broadened focus on the financial bottom line by businesse
include social and environmental responsibilities. A triple bottom |
measures a company's degree of social responsibility, its econ
value and its environmental impagét.

Corporate Ethics Business ethics (also known as corporate ethics) is a form of ap
ethics or professional ethics that examines ethical principles
moral or ethical problems that arise in a business environmen
applies to all aspects of business conduct and is relevant to
conduct of individuals and entire organizations.

Corporate Citizenship Involves the social responsibility of businesses and the extent to w
they meet legal, ethical and economic pessibilities, as establishe
by shareholders.

Corporate Governance The system of rules, practices and processes by which a comp:

directed and controlled. Corporate governance essentially invo
balancing the interests of a company's many stakdbd, such as
shareholders, management, customers, suppliers, financi
government and the community.

1Vertigans. S, et al (2016)
2 UN Global Compact Guide to Corporate Sustainability (2014)

3 Elkington, John (1997(Cannibals With Forks: The Triple Bottom Line Of 21st Century Basine
4 Investopedia, 2017
5 Ibid
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Corporate Social Investment Contributions (either monetary, employee time and resources, or ¢
(Csh) in kind), which bring benefits over and abavese directly associatet
with our core business activitiés.

Responsible Business To mean the same as CSR

6 Mondi Group, 2017
7 Organization for Responsible Businez817
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Corporate contribution to the community has come adoway over the yearg from one-off charity
giving tomore businesstorporate philanthropy, and to some extenta more strategic focus with an
emphasison selected partnerships with i@l Society OrganizationdGOs The number of ways
companies haveracticad their giving to the community has iresised as has the amount allocated
through theirCorporate Social Investments a@idrporate SocialResponsibilityprograms. This journey is
an important one to understand, especially for local civil society organizakiees to diversifytheir

resources ad partner with the private sector to enable them to achieve their mission.

Corporate giving towards development and humanitarian assistance has become increasingly important
and consequentlymoved up the agenda in many compani@serating in Kenydoth multinational,
Smalland Medium EnterprisesAs shown in this study, companies suppeaitises in health, education,
environmentl conservation, poverty reduction and humanitarian emergenciesong others The
growing private sector giving hakerefore attracted the attention of development agencies including

civil society organizations particularly against a backdrop of economic downturn and shrinking donor
support. This is viewed as a sustainable alternative to bridge the financial gap to meet increasitsg ne

for responding to development work and humanitarian aid.

However, the Civil Society Organizations (C®0Qgagement withthe private sectoris fairlynew .
Additionally, the two sectorfiave for a long time been perceived to have an ambivalent relakin
occasioned byassumed lack of similar values or mutual interest in sustainable developrieited
trust, and perceived CSOs limited capaeityl expertise to effectively engage with the business sector
The rift is further deepened by limited infoation and understanding ohow each sector engages in

community developmenthat hasas a resulhinderedstrategicpartnerships

As part of strengthening CSOs in Kenya, the Aga Khan Foundation and United States Agency for
International Development (USA5 0 | NB LI NIy SNAyYy 3 Ay AYLX SYSydAiy3a |
as8S1a G2 o0dzAftR | a/2YYdzyAde 2F tNFrOGAOSE Ay BKAC
initiative is envisaged to build trust necessary to cultivate a culture of commpinignthropy as well as

enhance proactive civic engagement in addressing community needs.

viii
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This reportpresents informatioron motivation to private sector givingnature, andirends with special

focus on corporate philanthropy in Kenyth maps out playes in corporate philanthropy in Kenya,
outline key drivers and deterrents of corporate philanthropy to CSOs in Kenyaassebseghe
processes and criteria employed by the private sector for corporate philanthromyrogssectional
research approach infmed the study design in which qualitative and quantitative techniques were
integrated to capture information from a sample 60 companiesoperating in KenyaThe sector
distribution of companies waas follows Manufacturing (17%), Transport & Storag@%d, Money,

Banking & Finance (13%), Tourism (12%), ICT (12%), Agriculture-fréggssing (10%), Commercial
Services & Retailers (10%), Environment & Natural Resources (7%), Energy (5%), and Building and

Construction (2%).

Consistent with sintar studies, Manufacturing, ICT, and Money, Banking and Finance sectors emerge
the most notable players in Corporate Philanthrd@vingconsistentlygivenKES 1 million and above
between 20142016 However, there is limited reliable data to precisely whahe amount of
contributions annually. This is due to inconsistency in reporting on the expenditure of private aid
funding that makes any attempt of tracking it difficutonsequently, this hinders strategic planning by
CSOs and other development agescla relation to size of thecompany largecompanies emerged as

key corporate givers and allocated more to social causes compared to small compganies
established that large companies take a more strategic approach to their giving providing aise cl

on their thematic focus of giving and structured reporting compared to small & mediznencompanies.
Local/Kenyan NPOs are notably the beneficiaries of corporate giving through partnerships established
based on credibility of the organization, densbrable impact on the underserved, governance of the
NPO and track record on social causes engaged in. However, financial allocations to social causes are

inconsistent and are often ad hoc in nature.

The key drivers to corporate philanthropy comprised afcombination of valuedriven factors,
performancedriven factors, stakeholdedriven factors andhose relating tosociat licenseto operate
These factors moderately andfluencedengagement in corporate philanthropy. Among companies that
were not inwlved in corporate philanthropy, the key deterrentsere largelydue to drop in revenue,
restructuring of internal management processes, and lack of internal corporate philanthpobigy

framework.Many @mpaniesengagedn Corporate Philanthropgn the other hand citedcredibility and

ix
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accountability ofCS@artner organizationsas well as lack or limited feedback on the impact achieved

from supported initiatives as key deterrents of engaging in corporate giving.

In terms of processes and criteria empdoyby the private seor for corporate philanthropy,arge
companies and those with many yearSoperation havea specific stategyon corporate philanthropy.
An equallysignificant number did nohave a strategyand adopted ad hoc approaekto corporate
philanthropy. Employee volunteering activ@s appear increasingly populas these activities deepen
the relationship with the community for both individual employees and the company. Howérer

manyO 2 Y LJI gCtivé gaidlcipation of employees is nanchored on an employee engagement palicy

Meanwhile, due to lack of a Corporate Philanthropy policy frameworany companies do nobut-

rightly develop any alignment to local or international development frameworks like SDGs or Vision
2030 and thereforaemainingad hocin their approach Formost companies corporate philanthropy
strategyis organized in departmesunder the leadership of a defined departmental head while a few
others prefer to engage in corporate giving through their Foundatidngerms of forms of corporate
philanthropy, there has been a paradigm shift in the way companies are navigating the social good
space. Companies are finding ways to contribute more than money and are looking within their core
competencies for example use difdir technology or restructuring their advésing practice to better
support and promote social issueSpecificallymajority of the companies engage in bothkimd and
financial support. Theeport identifies three most supported thematic areass poverty reduction

health and wellnessand sk f { & RS @St 2LIYSyd FyR SRdzOFGA2Yy | ¢

development priorities and Vision 2030.

Budget allocations for corporate philanthropy vary across companies regardless of availabdity of
specific strategyThe budgets are set from @edeterminedpercentage of profits, thepecific project
financialor specific amount set aside annually. Approval of such budgets is mostly annual but in line
with a company definition of financial yeartime calendar months. In terms of reporting and disclosure

of corporate philanthropy therewas lack of uniformity with reporting usually doneon multiple
platforms across companiesuch as Annual reports, marketing and communications channel, social
media,among othersLastly corporate philanthropy in Kenya is driven by altruism rather than guided by
a legal or policy frameworkCompanies that have specific corporate philanthropy strategies rely on
variouspieces oflegislationthat remain unclearMultinationals on the other hand reflect the strategy of

the parent company with a hint of localizing the operations.

A Report prepared for The Aga Khan Foundatidietu Initiative



Considering the findings, the study makes the following recommendations for Civil Society

Organizations, the private sector and for furtherdites.

A Need to understand and map out corporate givers and conduct background research on the key
motivations of givingthe concerned department and focal persahematic area of interestvalues
and missios,as well aprocesses and criteria for corporate philanthropy.

A CSOs need to get a better understanding of business issues and learn the corporate language of the
company or the business sector of interest to them. CSOs need to consider how to reintbgre
business language the companies use in terms of what aligns with their mission. This helps CSOs
communicate more successfully and enables the CSOs to establish alignment and mutual interests
quickly.

A Host thematic forums in collaboration with busisamanagement organizations tivaw the interest
of companies to support specific issues, especially at county and sub county levels, reaching out to
small and medium size companies and develop partnerships.

A CSOs to demonstrate useful skills, knowledge @mdpetences that can complement the interests
and skills of company staff responsible for corporate philanthropy delivery.

A CSOs are advised to view companies as partmedsfocus2 y (G KS O2YLI yeQa YAAdaAz
A0NI GS3e FyR TA R oppértBritySoveii=. STol&cMeve aawdiy sfategy, CSOs
should keep in mind where their mission béisinto the company's strategy and bottom line.

A Companiesare willing to give more thafinancial donationsCompanies are keen @ive goodsor
services as well as give out their expertise through their skilled employees. CSOs should creatively
explore how they can incorporate the whole company i.e. its people expertise, asset@ces,
products, network and brand to solvesacialproblem.

A Address the deterrents of corporat€SO partnershipand be more accountable for support
received through feedback on the results and even impact or the interventions supported by
companies.

A Invest in strategic communications that provides information of @eNB | YA T F GA2y Qa OF
capacity, program areas, partnerships, and impact in the community.

A Increase their visibility as credible partners through various private sector driven platforms such as
The Global Compact UN platform for privaector involement in the SDGs that liscally hosted by
KAM, as well as associationike ICPAK and KBA that also engage their members on corporate
philanthropy and broader CSR and sustainable development agenda.

Xi
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Draw from existing laws and policies that offer indees to companies and ensure that their
corporate partners benefit from these incentives.

In the longterm, engage incollaborative lobbying for the establishment of a comprehensive legal
and regulatory framework that creates anabling environment foriging.

Appreciate diffeences in approach and ideology, balancing developvsental interest and the

02 Y LI iftar&siihat requires flexibility openrmindedness and compromise.

Invest in expertise especially in creating partnerships to better undedstie relationship between
corporate sector engagement, corporate philanthropy and shared value that ensures CSOs make
better decisions about when and how to engage with private companies.

Leverage resources from the private sector to ensure sustaityabild scalability by exploring ways

to combine more than one way of support

CSOs need to think partnerships beyond large multinational companies and consider the
opportunities available with small and medium tier companies who are looking for oppdesiit

make a social impact. CSOs can map out medium size companies who are active in their county and

local communities to partner with.

Development of corporate philanthropy strategies that ensures strategic and isabta
partnership with other actors with similar values and thematic areas of interest.
Need to research omelevant legislativdrameworks availabléo establishthe thematic areas and

activities applicable and incentive benefits in terms of tax deidactax exemption, capital gains

Longitudinal studieas well as Industry/Sectapecific studies thgbrovideinsightson trends and

patterns in corporate philanthropin Kenya.

xii
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Corporate Philanthropy or corporate giving to development and humanitarian assistance has become
increasinghyan important subject of development debate in recent yearhe Sustainable Development
Goals adopted by the United Nations General Assembly irb 2Zitknowledge the importance of
partnership among actors both globally and locally in addressing development probBorsorate
players such as multinational corporations and medium sized companies regularly support causes in
health, education, environmen conservation, poverty reduction initiatives and humanitarian
emergencies. The contribution to these noble causes is mainly channeled through Corporate Social
Investment programmes, foundations and charitable trusts. The growing private sector giviimginas
attracted the attention of development agencies including civil society organizations particularly against
a backdrop of economic downturn and shrinking donor support. The action is viewed as a sustainable
alternative to bridge the financial gap toeet increasing needs for responding to development work

and humanitarian aid.

However, the Civil Society Organizations (CSOs) and the private sector have for a long time been
perceived to have an ambivalent relationship because of assumed lack of sialies or mutual
interest in sustainable development. The rift is further deepened by limited information and
understanding on how each sector operates and perceives their role in the community that has
consequently hindered strategic planning by devele@ni agencies It is this knowledge gap on

corporate philanthropic behavior that underpins the study.

The Wetu Initiativéa project of the Aga Khan Foundation addited States Agency for International
Development (USAIRD142018,is working to strengthen Civil Society Organizations (CSOs) to cultivate

a culure of community philanthropy focitizens to take lead in addressing their commigsitneeds by
mobilizing their own capital, both financial and nfinancial resources. Thé&¥etu InitiativeQis
AdzZLILR NI AYy3 YSyeéty /{ha (2 RSOSt2LI I a/2YYdzyride
capacity and supports them to build trust. Building trust between CSOs and the communities they serve

provides a lasting foundation of localgport into the future.

The underlying assumption of th&etu InitiativeQis that by improving communication and capacity

CSOs can encourage more support for their missions and better demonstrate that they have successfully
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used that support to impact ssies that their communities carebaut. This includes their engagement

with other stakeholders in their community such as the private sector.

Research and learning is one of the{erainent themes running throughout all components of e S (i dz
L y A (i kdntiibutiddSt@ the existing body of knowledge community philanthropyTherefore, this

study is aimed at understandirgrporate philanthropy in Kenya.

1.3 Study Objectives
The focus of this studyasto assess the landscape of corporate giving in Keaysess whether there

are factors that have prevented the private sector in Kenya from substantially contributing to local
community develpment through corporate giving.he study was guided by three objectives:

a. To map out playesin corporate philaniropy in Kenya

b. To establish key drivers and deterrents of corporate philanthropy to CSOs in Kenya

c. To assess the processes and criteria employed by the private sémtocorporate

philanthropy.
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This section presents a review related studies on Corporate Philanthropy in Kemgaanchor the
current study on the existing knowledge in this area in Kefia. first subksection briefly discusses its
theoretical framework highlighting knowledge gaps in developing countries in afflhie secondub
section reviewsempirical literaturein line with the specific study objectivdecusing on players in
corporate philanthropy motivation for corporate philanthropydecisionmaking processes on corporate
philanthropy, reporting of corpate philanthropy and finally, the legal framework for corporate

philanthropy.

Seminal work on corporate philanthropy is credited to Carroll (1979) who reviewed, consolidated and
analyzed various publications, and thies and developed terminology to describe the action phase of
O2NLIR2N}IYGS YIylr3aSySyid NBaLRyRAy3d G2 GKS az20Alf a
Responsibility encapsulated and ranked the social responsibility of business, which encompassed the
economic, legal, ethical and discretionary expectations that the society has of organizations at a point in
time./ I NNRt t | NBdzSR G KLF G 2oNHractick shoulil in 2hg edide linkedl © bribé f & NEB 2
the source of profitability of the orgazation to make strategic sense. This is depicted by the economic
NEBalLRyairAoAtAde GKIFG F2N¥xa GKS oFasS 2F /[ FNNBffQa
compatibility; ethical stadards and finally philanthropy.

Visser (2012§ in studying the role of business in tackling issues of human development and
SY@ANRYYSyYy(lt adzadlrAyroAftAdGe Ay RS@GSt2LAy3a O2dzy N
based on Western notions and therefore not applicable to developing countrieddikga. For Visser,

while economic responsibilities still had the most emphasis, philanthropy is then the second highest
priority followed by legal andhen ethical responsibilitiesVisser proffered five reasons for this

placement of philanthropic actities. First, corporate philanthropy in Africa tends to be discretionary

rather than legislated due to strong indigenous traditions of giving. Secondly, there are such immense
YR LINBaaiAy3d azO0Aatt ySSRa ¢ KSNB OiagrdddyDhidlithae LIS NI G S
it is a rationale that companies cannot succeed in societies that fail and philanthropy is therefore the

most direct way to improve the prospects of the communities in which they operate. Fourth, the

8 Visser, Wayne (2012), Corporate Social Responsibility in Developing Countries in CSR in the Global Context pp4473
http://www.waynevisser.com/wpontent/uploads/2012/04/chapter_wvisser_csr_dev_countries.pdf
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increased dependence on dorsoand donor aid in developing countries has resulieén ingrained
culture of philanthropy. Lastly, developing countries are still in the early stages of maturiogporaie
Social Responsibility sometimes equating CSR and philanthropigure 2-1 demonstrates the more

appropriate CSR Pyramid for Developing Countries.

Adopt voluntary codes
of governance and ethics

Ethical
Responsibilities
***************** Ensure good relations
with government

Responsibilities officials

Set aside funds for
corporate social /
community projects

Philanthropic
Responsibilities
Provide

investment, create
jobs, and pay taxes

Economic
Responsibilities

Figure 2-1 CSR Pyramid for Developing Countries (Visser, 2005)

Visser found that research focusing on developing countries remains scarce, and in Africa between 1995
and 2005, only 12 of 54 countries had any research published in cétgdDBals, with 57% of all
articles focused on South Africa and 16% in Nigeria. And even then, rather thaniklesgented, the

research generally focused on business efflics

Several studies have been undertakenaamporate philanthropy and @porate Social Responsibilityin
Kenya. This subsection draws on these studies, and the issues they address in telstigrstudy.

Locally, most studies have focused on the banking sector.

Studies have suggested that the firm size is directly proportional to firm investment in philanthropy and
that the more a firm invests the more profitable it becomés The World Business Council for
Sustainable Development (WBCSD) (2002), for instatetermined that the way corporate giving is

applied is highly dependent on the size of the company and the type of business being done. Analysis of

9 lbid p. 489
10 bid
11 Sweeney, Lorraine (2009, Study of Current Practice of Corporate Social Responsibility (CSR) and an Examination of the
Relationship Between CSR and Financial Performance Using Structural Equation Mo¢eHikig, PhD thesis
4
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differences in corporate giving practices of international, foreign and domestic companies found that
less attention is given by companies operating solely within Kenya, compared to those with
headquarters in other countries. This may be reflective of the developing country context where

corporate giving is relatively new to the business agéhda

The pracice of corporate philanthropy could be influenced by industry factors or that industry peers
YAYAO SIFOK 20KSNRa +FOGAGAGASEAD a dzii K dzN#ith the/fy R DA f ©
exception of the foreign companiemajority of companies in ntka, communications and transport

displayed no references to corporate givimghich might suggest it is not a primary concebompanies

in technology, manufacturing, financend wholesal&etail mentioned corporate giving on their

websited®. Research m Kenyan commercial banks found that they engage in different philanthropic
initiatives based on their size. For instance, large network banks spent more compared to banks with

less than 35 branché&s

Drivers for corporateyiving can be&ategorized irvarious waysAccording taMagian and Ralston (2002)

motivation can bei)valuedriven bSAy 3 LI NI 2F GKS 02 YLJl ya& ts&oreddzf (i dzNX
values;ii) performancedriven, an instrument to improve its financiglerformanceand competitive

posture or iii) dakeholderdriven as a response to the pressure and scrutiny of one or more stakeholder

groups. Aobserved G ! 0dzyidz A& F AGNRY3I RNAODSNI F2NJ 02 NLI2 NI
Maweshi et al2006 and Phillips 2006).

Foreign companies on the other hand find themselves under international pressure from CSOs, industry
associations and their home government to take responsibility for their actions in the communities in
which they operate. Thusj KS& GSyR (2 afSIR (KS gl e&é¢ 020K AY
business environment in the attempt to keep up with their global competitors, maintain legitimacy and

ensure their survival. The practice of corporate giving is largely driven by ®8kne i 2 KI @S | &3
f AOSyasS (2 2LISNIGS¢éo

12 Muthuri and Gilbert (2011)
13 |bid
14 Njoroge Jan&alena (May 2011), Factors Influencing Corporate Social Responsibility Programmes Among Commercial
Banks in Kenya, unpublished MBA thesis
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The integration of corporate giving principles into core business practices range fromalizet to
decentralized perspectives Across all organizations however, decisians corporate philanthropy
financing firstconsiderthe financial interests of the business and its stockholders, and in so doing then
the interests of the society are served in the lemg'®>. Whereas some companies have a dedicated
department or manager,others delegate responsibility across different functions within the
organization. A study of Kenyan commercial banks for instance, indicates that decision making for
corporate giving programs and policies émemulated largely through thedmrd of directors. Theboard
considers stakeholder value as important for their decisiwaking and thereforeconsidersthe
customer, shareholders, return on investments as well as company performance, and quality of

products®.

A study on commercial banks in Kehyeecommended that shareholder views should be considered
when deciding how much the firm should invest in social causes annually and the nature of activities to
be undertaken. This is justified on the basis that shareholders have a national outlook asetspyead
across the country and have vital information on what society needs and what will make them associate
with the brand name. Management should conduct a dmstefit analysis for the projects they choose

to support and determine whether this withable the companyo achieveits objectives without
constricting finances for the other core objectives. Thus, while being a good corporate citizen, the

company will not lose out on the overarching goals of its responsibility to sharehtflders

A report by the African Philanthropy Network biennial assembly in 20aates that companies often
have Corporate Social Investmen{CSI) interventions as a strategic business activity, but without
effective monitoring and evaluation processes, they fail to resolve the specific problems they seek to
address. The report highlights the need for policy guidelines to guide corporate participation in bringing

about transformation.

15 See the Stockholder Theory (Theory of Maximized Profits): business éirmresponsible only to their owners and
stockholders with the responsibility to maximize wealth.

16 Njoroge Janésalena (May 2011), Factors Influencing Corporate Social Responsibility Programmes Among Commercial
Banks in Kenya, unpublished MBA thesis

Y ibid

18 Kipruto, Daniel (2014), Effect of Corporate Social Responsibility in Financial Performance of Commercial Banks in Kenya,
unpublished MBA thesis

A report of the African Grantmakers Networ k (GoGN)AfMiG® 12 bienrt
Philanthropy: What dés N ehtps:/Miv.actibdl.comMNarwment/1/84H3831 &l Z\@NNenklyRéport

Final
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Severalempirical studies ave verified that the size of the firm and CSR disclosures are positively
relatec?’. General sustainability reporting standards like the Global Reporting Initiative (GRI) tend to be
used by larger organizations or by organizations with feeihed CSR dep@nents/divisions or
foundations. For the smaller organizations, a picture and caption form of reporting is adopted at least as
is seen in Kenyan organizations and institutions. An example is the Kenya Banker&@&{$ghowing
different initiatives tha banks have undertaken in Kenya. The initiatives are reported in a picture and

caption mode.

A study conducted by Okoth et2alrevealed that CSR disclosures arelatively high in Kenyan
organizations listed on the Nairobi Securities Exchange (NSEgvEIgvwhe disclosures contain little
guantifiable data. The findings imply that companies in Kenya do have disclosures in their annual reports
and websites (Okoth, 2009Many companies have established Corporate Foundations to spearhead
their CSR activis with emphasis on corporate philanthropy and CSI. These foundations have published
numerous reports, publications and CSR related information using diverse media including websites.
Kipruto (2014) points out that the reports lack uniformity and acrossitidustry and as a result it is
difficult to determine with precision what an institution has invested on corporate philanthropy. There is
no common platform, nor procedure for reporting on corporate philanthropy or CSR among Kenyan
companies. In many ifisk y OSa4z / {w SELSYRAGIINBE Oly 2yfté 0S5 RAA

annual reports in entirety.

Kipruto (2014)further observel that most companies do not have direct budgetary allocations on
corporate giving as reflected in their financial statartse Instead, most commercial institutions charged

their corporate giving expenses under office expenses, marketing expenses or general expenses and
reflect the total in their financial statements. Notes to the financial statements however did not disclose
this fact. He recommended that companies should adequately report their CSR espsisses
separately rather than generalize with other expenses. He noted that some institutions treated CSR
expenses as tax exempt while others considered it otherwisddéntifying reporting gaps in his
research on commercial banks he recommended that the Institute of Certified Public Accountants of
Kenya (ICPAK) design a uniform reporting framework for all companies to use while reporting their CSR

engagement.

20 Drawing fromPatten, 1991; Haskon et al.,1996

21 pPonnu, Cyril H. & Okoth, Maurice O.A (2009) Corporate social responsibility disclosure in Kenya: The Nairobi Stock
Exchange, Africa Journal of Business Management Volume 3 (10) pp.68&1 October 2009
http://www.academicjournals.org/journal/AJBM/artidldl -textpdf/B6C757A18385

A Report prepared for The Aga Khan Foundatidietu Initiative


http://www.academicjournals.org/journal/AJBM/article-full-text-pdf/B6C757A18385

While anational or industry specific reporting framework does not exist in Kenya, some companies have
adopted the GRI standards for reporting, producing an annual sustainability report to the public. GRI
provides global standds for sustainability reportingrhich enables organizati@to publicly report on

the economic, environmental and social impacts showing how they contribute towards sustainable
development. The GRI standards are a trusted reference for policy makers and regulators. In Kenya,

Safaricom hapresented a Sustainability Report based on GRI standards since 2012.

I 3ft20lf GNBYyRa aidzReée 2y /ONILERWI i 3pyIBEVEG Iaud@tBedd A f A ( &
corporate responsibility reporting is standard practice among large compantas MWorld and growth

has continued between 2013 and 2015, although the rate of growth has slowed down. To increase
reporting would require mandatory reporting legislation and regulation for companies to publish their
non-financial information, alongside #ir financial information. In Africa, South African companies have

the highest reporting rate due to the introduction of legislation and regulation especially by the stock
exchange. Companies are encouraged to use the King Il Code of Governance $forcqueporate

governance reporting, GRI for broader sustainability reporting or disclose why they do not do so.

Different studies around the world indicate that incentives for philanthropy are the norm ratizer
the exception. A global survey of the legal environm&ftund thatmore than three quarters (77%) of
governments offer tax incentives for businesses and two thirds offer tax incentives for individual donors.

This clearly demonstrates a global consenthat charitable activity is beneficial to society.

Legal provisions on corporate philanthropy standards and guidelines are found in the general law and
sectorspecific laws in Kenya. Presently, there are a variety of laws that encourage corporatessto

in specific fields. Most of these laws have set up mechanisms through which corporates can channel
support to initiatives aligned to their core business interests. Notably, there is absence of a
comprehensive or consolidate framework for corporatkilgnthropy in Kenya. Some laws mandate
companies operatindfields, for example,the mining sector, or betting and lottery, to invest a

percentage of their profits in corporate social responsibility programs and activities.

22 Currents of Change: The KPMG Survey of Corporate Responsibility Reporting 2015, KPMG
ZNexus And McdermotWill & Emery Llp. Charities Aid Foundation, 201&Kules To Give By: A Global Philanthropy Legal
Environment Index
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There are two notable laws thapromote corporate philanthropy The Income Tax (Charitable
Donations) Regulations 2007 and the Companies Act. The Regulations give provision for claims to be
made for donations on condition that the claim complies with laid out conditions. The Regalaiio

not distinguish between individual and corporate philanthropy. Itkesthe same tax incentives
available for both. An assessmé&hin the implementation of the Regulations and implications for CSOs
found that there is a general misconception thhibne is registered as a public benefits organization
then one is automatically exempt from liability to Kenyan tax and thus does not need to apply for
exemption. The assessment further reveatbédt few organizations are familiar with the basic legal
provisions regarding tax exemption and the process of applying tax exemption certificates; a pre
requisite for gaining tax benefits. For those Ca®arefew applywith some choosingot to apply for it

for different reasons. For some, it was intentional sotttheey maintain a low profile and avoid scrutiny.

For others, the investment of time and energy in the process of receiving tax exemptions was too
demanding. The experience of those who had applied for the tax exemptions certificate indicated that it

wasa long, almost a yedong wait, for the application to be processed.

The new Companies Act (No. 17 of 2015) brought with it some landmark provisions to promote
corporate philanthropy and the broader sustainability agenda, and the role of companieslawhis

makesit mandatory for directors of the eopany to consider includintpe interests of employees in the
company, the need to foster business relationships with suppliers, customers and others, the impact of
GKS O2YLJI yeQa 2 LISNI (dtBeyeavirodnfentididStheOmpévhdmhdequéncds y

of any decisions of the directors. Most provisions of this lameanto effect in February 20171t a
requirement for companies tNB L2 NI 2y F 6ARS Nry3IS 2F AaadsSasz
position. For example,ite directors of companieare underthe obligation to include a business review

Ay OSNIFAY RANSD shoudNEnin &Jaik 2Nl 20 the @dmpadKs business and a
description of the principal risks and uncertainties facimg tompanyf.The specific laws, the provisions

and incentives therein are summarizedTiable2-1.

24 Creating an Enabling Environment for Philanthropy through Tax Incentives (20d#)a Community Development
Foundation and Strathmore Reseh Centre Nairobi

25 Companies Act, section 143
26 Companies Act, section 655 (@)
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Table2-1: Legal Provisions Facilitating Corporate Philanthropy

Income Tax Act 0 Sponsorships Tax deduction
0 Sports sponsorship
0 Infrastructure
0 Social services
0 Qualifying CSOs and/or projects
0 National disasters
VAT Act 0 Emergency relief Tax exenption
0 Health facilities
0 Medical apparatus and equipment
Persons with Disability Act 0 In-kind donations Tax exemption
(materials/equipment)
Property laws (various) 0 Land for wildlife conservation Capital tax gains
0 Cash donations exemption (for
land)
Betting, Lottery & Gaming Ac 0 Percentage of earningdated to Mandatory
charitable funds
Energy sector laws (various) 0 Promote education, training and Mandatory
research development in relation to
overall work program and activities

Source: Corporate Philanthropy Study, 2017
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Thissectionpresents theresearchmethodology and approach. It describes the research design, ttarge
population, sample size andamplingprocedures data collection toolsjata collectionproceduresdata

processing and analysendfinally, the study limitations.

A crosssectional researchesignwas adopted in this study as it targeta range of corporates in Kenya

in terms of size and economic secto@ualitative and quantitative techniques weresedto gather
information from companies operating in Kenya. Quantitative primary data was collected first from the
sampledcompanies Thereafter qualitative data was aetted from Keyriformants to provide a deeper

understanding otorporate philanthropy in Kenyandin the development of case studies

The study targetethe private sectorcompanies acrossine (9)economic sectorgn Kenyalnformation,
Communication and Technology (ICT); Money, Banking and Finance; Manufadiméngy; Transpor
and Storage Tourism; Environment and Natural Resources; Retailers; and Commercial S@nites
7).

The survey adopted aon-probability purposive sampling approach to select a heterogeneous sasfiple
companies amssKenya.This approach was justified based on lack of a sampling frame for companies
involved in corporate philanthropy in KenyBhe60 purposivelysampled companiemainly comprised

of firms thatwere in the practice of corporate philanthrog$2) ard a few (8) that were notyet involved

in corporategiving. Al these wereselectedfrom abuilt-up sample frame 047 companiesdrawn from
severalcompanydatabaseg’

Convenient sampling was permitted in the selection of specific companies to intelpésed on their

willingness and availability during the study peri&howballingnethod was used to identify companies

27Databases: \Wners of the Company of the Year Awards (2002016); Winners of the KPMG/Nation Media

Group Top 100 migsizedcompanies survey Club 101 (20097 2016 aproximately, Superbrands East Africa;

online database of Kenyan signatories to the UN Global Compact; online building and construction companies
database; and referrals.
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to achieve the quota/ratio distributiomwhere applicableThe cited sample size was considered sufficient

to provide descriptive informa@bn on the landscape of corporate giving in Kenya

Key informants were purposively selected based on their knowledge and expertise on corporate
philanthropy in KenyaThey comprised of experts from professional associations, company legal
advisors knowldgeable on the legal provision for corporate philanthropy, Investment Promotion
Services (IPS), and part of the Aga Khan Development Netwotierms ofscope the surveyprofiled
companiesinto four (4) categoriesThe first categorywvas by company tpe where 25%were Multi-
National Companies (MNC#)®%6 were Regional companiesth headquarters in Kenya and operating
within the East African regiorand 17% were Kenyawned companies with operations within Kenya
(Table 2.

Table3-1: Company Profile by Type

Sector MNC Regional Kenyan Total
ICT 4 3 1 8
Money, Banking & Finance 2 2 3 7
Manufacturing 3 10 4 17
Energy 1 1 0 2
Transport &Storage 1 2 1 4
Tourism 1 3 3 7
Environment & Natural Resources 1 2 2 5
Retailers 1 4 1 6
Commercial Services 1 1 2 4
Total 15 28 17 60
25% 47% 28% 100%

SourceCorporate Philanthrop$tudy 2017

The seconaategorywas by listing on the Nairobi Stock Excha@i¢8E)In this category80% (48pf the
companieswere not listed with Nairobi Stock Exchang®nly 20% were listed with NSE as shown in

Figure 31.
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M Listed on NSE  m Not Listed on NSE

Figure3-1: Company Listing on Nairobi Stock Exchange

The third categoryprofiled companies by theiyearsin operation Majority of companies (68%jad
been in operation foover 20 years, 12%ad been in operatio8-10 years, 8%had been in operation
16-20 years, 7%ad been in operation fot-5 years, and 5%ad been in operation fot1-15 years. This

is summarized ifable 3

Table3-2: Company Profile by Years in Operation

1-5 4 7%
6-10 7 12%
11-15 3 5%
16-20 5 8%
Over 20 41 68%

Source: Corporate Philanthropy Sun2g17

Finally, thefourth category of profiling waly compary size. In this category, 22% (11) had a turnover of
below KSh. 100 Millior28% (14) had a turnover of below KSh. 1 billeamd 50% (25) had a turnover of

over KSh. 1 billion as shownTiable 4
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Table3-3: Company Profile by Size

Below 100 Million 11 22%
Below 1 Billion 14 28%
Above 1 Billion 25 50%

Source: Corporate Philanthropy Survey, 2017

3.5 Data Collection Tools
The study electronically collected prary data from the sampled companies using a ssmictured
guestionnaire(Annex Afl). Key Informant Interview guideAnnexA6.2) guided the collection oflata

from Key informants.

3.6 Data Collection Procedures
The research team first contacted the compamnto request for their participation in the studypon
confirmation appointments for interviews werenade. Thedata collection team was recruited and
subjected toone-day training on data collection for the studyThe interviewers were briefed on the
study objectives and methodologgnd more specifically on the data collection instruments and field
implementation Letters of introduction were prepared for each interviewer pyesent to the
companies participating in the studyhe interviewes were brigfed at the beginning of data collection
before dispersion to administethe survey facdo-face with the focal person at the participating
comparies The semstructured questionnaire was uploaded on andraeiwbbile devicesfor real time
data capture whichmproved data quality and saved tim€he interviewers were briefed and debriefed
daily on data collection wherexperiencesvere shared,and field strategy refinedThe data collected

waslater downloadedas Ms Excel files and imported into SR8Processing and analysis.

3.7 Data Processing and Analysis
The quantitative primary data collected on mobile data collection tablets was downloaded as Ms Excel
files. Operended responses werappropriatelycoded. Both sets of data were importéato SPSS for
analysis.Data cleaning wagerformed using frequencies before analygiescriptive univariatanalysis
was used to summarize atfithd patternsin the dataon corporate giving including mapping out players
in corporate philanthropyBivariateand multivariateanalyses wer@erformed on the quantitative data

to establish relationships between variablea/here applicablesignificance ofrelationship between
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variableswere tested using CHiEjuare testof independence at ®Ralue of .05Likelihood Rtio test was

preferreddue to the small samplsizeand cross tabulations witimore that tow by twocells.

The Nvivo software was used targanize, analyse and find insights in qualitative ddthe study
adopted thematic analysis approach to establish emerging thenfesterest including criteria and
processes determining CSOs to support as well as drivers and deterrents of corporate giving to local
CSOs. The themes were coded into nodes and sub nodes, which were then compared to establish similar

and conflicting pattens, uncover issues, and generate new ideas.

1 The study managed a sample size of 60 companies sampled from a built sampleofradre
companiesacrossnine (9)industry sectors using non-probability sampling approachesThis
limited the study to usenon-parametric measurefor tests of sigificancewhich is considered

less powerful compared to parametric measures.

Thissectionpresents findings on the specific study objectivEse firstsub-sectiondiscusseplayers in
corporate philanthropyspecifically exploringorporate givers beneficiaries of corporate givingnd
trends incorporategiving betweer2014 and2016.The second subection presentshe key drivers and
deterrents of corporate philanthropy in Kea. The final susection discussegrocesses and criteria by
private setor for corporate philanthropyincludingstrategies,organization, forms, supported thematic
areas, budget allocation critefidrequency of approvalof budgets and reporting on corprte

philanthropy.

The study mapped outorporate playersto establishengagementin corporate philanthropy ¥ the
various industry sectorsfor the period between 2014nd 2016. Forthe year 2@4, Manufacturing
(20%), ICT (28) ard Banking and Finance%® emerged the¢hree most popular giversf above KSh. 1
million. A similar trend is observed in 2015 whdvanufacturing (18%), ICT (18%)d Banking and
Finance (8) emerged thethree most pqoular giversof above KSh. 1 milliorSimilarly, m 2016
Manufacturing (18%), ICT @63,and Banking and Finance%® werethe three most popular giver®f
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above KSh. 1 milliotespitea marginal drop in financial allocation for corporate philanthrdpg across

sectors(Figure4-1).

Allocation to Corporate Philanthropy

Above 10,000,000 7%
(Ys}
S 5,000,000-10,000,000 g 4%
1,000,001 -5,000,000 — 7%
m Tourism
Above 10,000,000 8%
e —— 8% @ Transport & Storage
L
S 5,000,000-10,000,000 8Y% Manufacturing
~
MW Banking and Finance
1,000,001 -5,000,000
mICcT
Above 10,000,000 8%
3
—_ 0,
S 5000,000-10,000,000  pn G, 59
1,000,001 -5,000,000 6%

Figure4-1 Allocation to Corporate Philanthropy 202816

This trend supports the findings of Muthuri and Gilbert (2011) who found that technology,
manufacturing and finanal sectors as the most pronounced in corporate philanthropy. However, this
study found no significant relationship between company sectors and allocation for corporate
philanthropy in 201#, 2015° and 2016° This implies that corporate givingrass sectes is rather ad

hoc, inconsistent across the years and varies from one company to the other.

The study found significant association between company size and budget allofratior2014 to
20163! Companies with high turnover are significanthore likely to allocate higher amoustfor
corporate philanthropy compared to companies with low turnovehissupportsfindings of Sweeney
(2009), WBCSD (2002), aNjgbroge (2011) whoestablishedthat large companies allocate more to

corporate philanthropyln 204 most givers were companies with turnover abo\eSKL billion (58%)

28 Likelihood Ratio 42.093; df 30; Asymp. Sig.-§led) .070( Alpha Value= .05)

29 Likelihood Ratio 48.257; df 35; Asymp. Sig-¢&led) .067( Alpha Value= .05)

30| ikelihood Ratio 45.684; df 35; Asymp. Sig.-¢&led) .107( Alpha Value= .05)

312014 (Likelihood Ratio 21.722; df 10; Asymp. Sig-qi@led) .017) 2015 (Likelihood Rati@8.157;df 10; Asymp. Sig. (2
sided) .002) 2016 (Likelihood Rati@3.083; df 10; Asymp. Sig. {&ided) .010) ( Alpha Value= .05)
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followed by companies with turnover belovwEE 1 billion (26%), and finally, companies with turnover
below KES 100 million (16%). This trend is observed in 2015 where companies wiibverabove KES

1 billion (51%) followed by companies with turnover beloBSKL billion (29%), an increase from 26%
the previous year, and finally, companies with turnover beld@5K 00 million (20%), an increase from
16% in 2014. Companies with turnovef above S 1 billion increased marginally to 53% from 51% in
2015. Similarly, in 2016, companies with turnover beld5K.00 million increased marginally to 21%
from 20% in 2015. However, giving by companies with turnover bele® Kbillion reducedo 26%
from 29% in 2015 as shownTiable 6.

Table4-1: Engagement in Corporate Philanthropy by Company28i42016

Company Size Engagement in Corporate Philanthropy
2014 2015 2016
Below 100million 16% 20% 21%
Below 1 Billion 26% 29% 26%
Above 1 Billion 58% 51% 53%

Source: Corporate Philanthropy Study, 2017

The study also established significant association between the type of company and budget allocation

for corporate philanthropy in 201&. Region& and multinational companies were significantly more

likely to allocate a higher amount for corporate philanthropy compared to domestic comparies.
supportsMuthuri and Gilbert (2011) observation that most multinationals give more compared to local
companies. However & SNBE 41 & y2 aA3IYAFAOLIYG aaz20Al0A2y oS
budgetallocationbetween2014and 201633 SeeAnnex Jor allocations by Company Size 2&261.6.

Companies in Kenya enter into rp@erships with various organizationsas part of the corporate
philanthropy agendaNotably though, majority of the companies (65%) engage Kenyan -Ruaofit
OrganizationsThis could be attributed to their peeived ability to crea a greater impact, sound
governance anenanagement capacityAs shown irFigure 42, other organizations such dsaithBased
Organizations 10%9 government agencie@% CommunityBased Organizatiof%9, International Nonr
Profit Organizationg4%)and other for-profit comparies (4%)and Business Membership Organizations

(2%)were less populapartnersand mostwould be engaged on ad hoc basis depending on the need

322016 (Likelihood Ratio 10.350; df 10; Asymp. Sig-qi2led) .006)( Alpha Value= .05)
332014(Likelihood Ratio 22.164; df 20; AsymBig. (2sided) .332) 2015 (Likelihood Rati@0.601; df 20; Asymp. Sig. {2
sided) .421) 2016 (Likelihood Rati@0.095; df 20; Asymp. Sig. {&ided) .452) ( Alpha Value= .05)
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Corporate Donor Partnerships

B Local/Kenyan non-profit
organisations

B International non-profit
organisations

B Business Management
Organisations (BMOs)

Faith-based organisations

B Government/Governmental

2% agenqu

B Community-based
organisations

For-profit companies

Figure4-2: Corporate Donor Partnerships

The sudy establishd that 50% of companies with turnover belo’ES100 million and 82% of

companies with turnover abov&ES 1 billion reported partnerships with locakenyan nonprofit
organizations. There was a significant association between company size and pagaeeations®

This implies thafil KS KA 3IKSNJ 6§KS O2YLI yeQa {dzNy 2 OtiNbcal/Kk S KA 3 &
Kenyan nonprofit organizations compared to oth@nganizatiors. However, there was nsignificant

association between type of partnerganizéion Yy R 02 YLJ y & Qa Rdhd befveedype 2 LIS NI

of company and partnesrganizatiors.*

In the development of partnerships with Civil Society Organizations, corporate donors focus on three
main criteria. Ability to impact on the underserved in themciety emerged first criteria by 27% of the
corporate. This relate to how€SO initiative improvéhe wellbeing of the marginalized and vulnerable
communities Credibility of the organization emergele secondcriteria by 2260f the corporatesThis

is associated with trustworthiness and dependability of the @S@ partner. As shown irFigure 43,
Composition of the governing board and track record of the organizationplementingsimilar project
emerged third each reported by 16%. Other criteifeclude: sustainability of the project (11%),

anticipated impact of the project (9%gand brand benefits of the organization and alignneto

34 Likelihood Ratio 21.165; df 24; Asymp. Sig.-§led) .002( Alpha Value= .05)
35 Likelihood Ratio 21.165; df 24; Asymp. Sig.-§led) .629( Alpha Value= .05)
36 Likelihood Ratio 19.141; df 12; Asymp. Sig.-éled) .085 ( Alpha Value= .05)
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company values each at 4%here was no significant association between criteria for selecting CSOs to
support andcompany siz€x 02 YLJ y & Qa &3 brype of cbmpan§ISTRid ithpliestifat

companiegdefine their own criteria for establishing partnership with CSOs.

Criteria for Company-CSO Partnership

Ability to impact on the underserved 27%
Credibility of the Organization
Track recod in similar projects

Composition of the governing board

Sustainability of the project

Brand benefits for the company

Alignment to company values

Figured4-3: Criteria for Companr SO Par&rships

Companies involved in corporate philanthropy expressed willingness to work with CSOs, especially those
in direct contact with communities. Majority of the companies (77%) indicated high likelihood to
recommend CSOs as partners while another 1286rted moderate likelihoodThe high likéhood for
recommending CSOs as partners to companies was based on the CSOs track record of accountability and
transparency, their contribution to the greater good of society, perceived positive impact in the
commurity, and their support for the underprivelegeéiowever,as shown inFigure 44, 11% of the
companies reported that they were unlikely to recommend CSOs as partners. This could be attributed to
credibility and accountabilityssues and wouldherefore prefer to implement the initiatives on their

own.

37 Likelihood Ratio 22.808; df 16; Asymp. Sig.-§led) .199( Alpha Value= .05)
38 ikelihood Rato 27.934; df 32; Asymp. Sig. {&ided) .673( Alpha Value= .05)
39 Likelihood Ratio 17.436; df 16; Asymp. Sig.-¢&led) .358( Alpha Value= .05)
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Likelihood to recommend CSOs as partners

77%

12% 11%

Highly likely Moderately likely Unlikely

Figure4-4: Recommendations for CSOs as Partners

Nevertheless, companies that partnered witiSO observed aspects that worked well for the
partnership. Someof the emerging themesvere sustained commitment to give back to the society,
credibility of the CSO, sustainability of the projeapportunity for knowledge sharing, communication

and reportingfeedbackand funding support.

4.2.3 Allocations for Corporate Philanthropy 2014-2016
Trend analyses of budget allocation for corporate philanthropy inditlaét a signifiant humber of
companies sperdbove KES 10,000,000 on corporatehilanthropydespite the marginal drop across the
years In 2015 and 2016, therevas marginal increasend decreasdor companies spending between
KES 100,0005,000,000 This could be explained by the ad hoc nature of allocation to social causes.
However as shown irFigure 56. there was a marginal decrease in allocation émmpanes givingess
than KES100,000 as well as those giving betweldaS5,000,00010,000,000across the periodSee

Annex Zor allocations by sectors 2032016 andAnnex Jor allocations by company size 262@16.
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Corporate Philanthropy Budget Allocation 2014-2016

29%
30%
31%

Above 10,000,000

5,000,000-10,000,000

1,000,001 -5,000,000 2016
W 2015
500,001-1,000,000 w2014

100,000-500,000

9%
10%
11%

Less than 100,000

Figured-5: Corporate Philanthropy Budget Allocation 22316

4.3 Key Drivers and Deterrents of Corporate Philanthropy in Kenya

4.3.1 Drivers of Corporate Philanthropy
The studyasked participating companigs rate the extent® to whichthe four categories ofdrivers that
Magiant and Ralston (2002) point omfluenced their decision to partjgate in corporate philanthropy.
These included valudriven factorgcrisis respongéelping the needyand as tradition in the compajy
performancedriven factors(building business rapport, brand strengthening, maintaining corporate and
public relations, sengthening the core business, enhanoearket access and improve financial
performance, stakeholderdriven factors(to demonstrate accontability to our stakehters as well as
complying with required law/regulationn and finally, sociafiriven (to develop a social licence to
operate). Findings show that ttemfactors influenced 46% a@ompanies35% companies to a moderate
extent, and 15% to a minor exten©nly 4% of the companies wer@ot influencedby the factors as

shown inFigure 46.

40To interpret the data, tter di nal scales were tested for int eariredlsing onsi sten
the median for each scale. The scales were the transformed into a newvaridalet i Fatt ons. 0
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Influence of Drivers to Engage in Corporate Philanthropy

46%

Not at all Minor Extent Moderate Extent Great Extent
Figured-6: Influence oMotivation factors to engage in Corporate Philanthropy

Valuedriven factors emerged the most influgat motivators for corporate philanthropy with 65%
reporting response to crisis/helping the needy, and 60% reporting giving as a company tradition.
Performancedriven factors such as brand strengthening (60%) and maintaining corporate and public
relations (56%) emerged second most influential motivatoBeveloping a social license to operate
(46%) was another notable motivatd®n the other hand, complying with the law/regulation was the

least motivator to engaging in corporate philanthrofly.

Discussionsith companies that are not involved in corporate philanthropy indicated that improvement

in financial performance pegged to increase in sales turnoveuld be a key factor to engage in
corporate philanthropy Other reasons included improved cash flowtstaif creditors paid on time,
AYONBIFAS Ay LINBFAG YINBAyazr O2YLIlye adloAatAadesx
engagement of trained professionals anexperts in corporate philanthropy refining linkage of
corporate responsibility strategy/forities to sustainable development goatsxd company vision, and

finally, developing partnensip with established companies and organizations.

4.3.2 Deterrents of Corporate Philanthropy
The study further sought to establish deterrents of corporate philanthrappng companies that are
not engaged ircorporate philanthropy.Findings revealed thadrop in salesevenue smallsize of the

company internal restructuring in management, arldck of acorporate giving frameworiwere some of

41See Annex 4.
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the emerging themes. Disussions with companies in Corporate Philantlyropdicated thatcredibility
and accountability of parthesrganizationsand lack of feedback on impagt supported initiativesvere

emerging issues that impedexbrporate giving.

4.4 Processes and Criteria by Private Sector for Corporate Philanthropy

4.4.1 Strategies on Corporate Philanthropy
The survey established that majority of the companies (54%) had a specific strategy for corporate
philanthropy. However, for a significant percentagé&%e) corporate giving waad hoc as shown in

Figure 47.

Specific Strategy for Corporate Philanthropy

54%

46%

Yes No

Figured-7: Availability of a specific Strategy for Corporate Philanthropy

This finding supports Kipruto (2014) who observed that most firms lack direct budgetary allacation
Corporate PhilanthropyThe study also found a significant association between presence of a specific
O2NLIR2 NI S LIKAfIFYGIKNRLER &iNI 0% impligsRhe CompaniesywvahQ &
more years of operation were significantly moreelikto have a specific corporate philanthropy strategy
comparal to companies with fewer years of operatiofhis wouldgenerallyrelate to companies with a
tradition of corporate givingSimilarly, there was significant association between presence oéeif&p
corporate philanthropy strategy and company stz&his means thalarge companies are significantly
more likely to have a specific corporate philanthropy strategy comparesinall companiesThis could

be attributed to the large amounts allocatetd corporate philanthropy.

42 Likelihood Ratio 10.849; df 4; Asymp. Sig.-&ded) .028( Alpha Value= .05)
43 Likelihood Ratio 6.132; df 2; Asymp. Sig.-€ded) .047 ( Alpha Value= .05)

23
A Report prepared for The Aga Khan Foundatidietu Initiative

(7))



The companies with a corporate philanthropy strategy in place linked it to their overall business
strategy This enabled the company tonplement activities that enabled direct product brand
promotion; improved infrastructure to facilitate clierccess to market; and alignettivities to core

business values.

In general,the study found thatO2 Y LI YA SAQ 02 N1J2 NI { Swre hdKdut- gty K NB LJ&
aligredto the SDGorY Sy &8 I Qa =+ A & Nek, yhe findingsiindlicate lth& 496 of companiealign

corporate giving activities to SDG #3 on Health and SDG #4 on Inclusive & Equitable Ed8%é&bgn

SDG #13 on Climate Changadanother 21%alignthem to SDG #1 to end pousr As shown irFigure

4-8, other common goal®f focus includeSDG#2 Food Security, SDG#6 Water and Sanitation, SDG#8

Economic Growth and Employment, and SDG#5 Gedbgleality and women empowerment.

Alignment of Corporate Philanthropy to SDGs

8%
8%

Gender Equality & Women empowerment
Economic Growth and Employment
Water and 5anitation B
Food Security 8%
End Poverty 21%
Education and Health
Climate Change 23

P
&= £
=

Figure 4-8: Alignment of Corporate Philanthropy to SDGs

The study explored the specific forms of employee involvement in corporate philathropy. Findings
edablisted that 62% of companies reported volunteering in the project directly implemented by the
company, 17% reported employee involvement in identifying beneficiaries/projects to support while

12% reported employee volunteering in noompany related project#\s shown irFigure4-9, only 10%

reported employee involvement through financial contributions. Ironically, majority of companies (69%)

lacked an employee involvement policy. Additionally, the study found no significant association between
presence of Empyee Involvement Policy antbmpany siz€z  O2 YLI y& Qa &‘Sorljpe 2 F 2 LJ

of company/®

44 Likelihood Ratio 3.416; df 2; Asymp. Sig.-&ded) .181 ( Alpha Value=.05)
45 Likelihood Ratio 6.174; df 4; Asymp. Sig.-&ded) .187( Alpha Value= .05)
46 Likelihood Ratio 3.335; df 2; Asymp. Sig.-6&ded) .189( Alpa Value= .05)
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Forms of Employee Involvement in Corporate
philanthropy

As volunteers in non- I 10%

. o 2%
company related projects
To identify beneficiaries [ | 5% 0N . -
/projects 2% - m Above 1 Billion

M Below 1 Billion

—
o
<o
=

Through financial
contributions

As volunteers in project 145 | 29%
implement by company 4 19%

Figure4-9: Forms of Employee Involvement in Corporate Philanthropy

H Below 100million

4.4.4  Organization of Corporate Philanthropy in Companies
For majority of companies (61%), corporate philanthropy falls within risponsibility of a specific
department. Another 23% reported that corporate philanthropy is managed in a corporate foundation,
while 16% indicated that coordination and decision making is undertaken by a CSR committee. For
companies with specific CSRpdetments, the key personnel to whom corporate philanthropy activities
is assigned include Marketing/Sales Manager (20%), Chief Executive Officer (22%), Human Resource
Manager (13%), Public Relations/Communications Manager (17%), Foundation Managen [irg%ip
Corporate Affairs Manager (11%), and Finance Manager §28%hown inFigure4-10. There was no

variation by company sizeector or years in operation.
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Organization of Corporate Philanthropy in Companies

61%

23%
16%
Within a specific Separately in a corporate A CSR committee
department foundation

Figure4-10: Organization of Corporate Phiithropy in Companies

4.45 Forms of Corporate Philanthropy
The survey established that majority of the companies (79%) engage in both financial-lend in
support while a few others (13%) engaged only in material/in kind support. Financial support was least
popular as reported by 8% of the compan@sshown irFigure4-11. Findings show thathere was no
significant association between forms of corporate philanthropy emmipany siz€2  O2 YL yé& Qa &S|
operatiorf8, or type of company?® This implies that ampanies would give in any form depending on

the nature of assistancat hand

Forms of Corporate Philanthropy

79%

13%
8%

Financial support Material/In-kind support Both financial and in-kind
(products, services,) support

Figure4-11: Forms of Corporate Philanthropy

47 Likelihood Ratio 6.896; df 4; Asymp. Sig.-€ded) .141 ( Alpha Value= .05)
48 Likelihood Ratio 7.099; df 8; Asymp. Sig.-&ded) .526( Alpha Value= .05)
49 Likelihood Ratio 6.796; df 4; Asymp. Sig.-&ded) .147( Alpha Value= .05)
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Specifically, emerging themes onkimd support comprised of basic items suchfasd and water,
provision of medical products ansupport, infrastructure support and educational material support.

Technical trainingupportand provision of staff time andxpertise were other forms of ikind support.

In tetms of thematic areas frequently supported, the three mpsepular are: Skills development and
Education (49%}lealth & Wellness (16%) and Poverty Reduction (B&shown irfable?7. The study
also established that there was no significant associationvbeh most supported thematic areas and

company siz€z  O2 YLJ y & Qa &Sdrtyi of2ofpadRIS NI G A 2y

Table4-2: Most Supported Thematic Areas

Most Supported Thematic Areas
Skills development and edudan 49%
Health & Wellness 16%
Poverty reduction 14%
Economic and Enterprise Development 8%
Youth development 4%
Emergency/Relief 4%
Corporate Development 2%
Environment 2%
Food security 2%

Source: Corporate Philanthropy Study 2017

Decision making on budget allocation for corporate philanthropy varied across companies regardless of
availability of specific strategy corporate philanthrogyindings show that for 29% of companies, the
budget is largely determined based on a fletermined percentage of profits while for another 29%

the budget was determined by the project financial requirements. Another 26% reported that a specific
amount is set aside per annum while for 12%, the deidvas determined by the Company Executive.
Only 4% reported that the budget is determined through a matching grant as showigune 412.
However, the study found no significant association between the criteria for determining corporate

philanthropy bulget andcompany siz€=z  O2 YLJ y & Q& &¥Sdr tide of 20fmpad¥®IS NI G A 2y

50 ikelihood Ratio 17.537; df 16; Asymp. Sig-¢®led) .352( Alpha Value= .05)
51 Likelihood Ratio 30.749; df 32; Asymp. Sig.-§ied) .530( Alpha Value= .05)
52| ikelihood Ratio 20.976; df 16; Asymp. Sig.-¢&ded) .179( Alpha Value= .05)
53 Likelihood Ratio 12774; df 8; Asymp. Sig. (Bided) .120( Alpha Value= .05)

54 Likelihood Ratio 14.093; df 16; Asymp. Sig.-¢&led) .592( Alpha Value= .05)
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Criteria for Budget Allocation

B Pre-determined
percentage of profits

B Through a matching grant

Specificamount set aside

per annum
\4% B Amountis based on

project requirements

26% m Decided by CEO

Figure4-12: Criteria for Budget Allocation for Corporate Philanthropy

4.5.1 Frequency of Budget Approval
Further, the study estdlshed that in most companies (43%), approval of the budget for corporate
philanthropy is annual depending on how companies define financial year on the calendar months.
Another 18% reported quarterly approval while for others (17%) approval was ad hathlyland bi
Annual approvals was reported by 13% and 9% of companies respectively as stoguréndl3. The
decision on budgetary and other resources allocation for corporate philanthropy is made at the
company headquarters centralized and usually Bnier management or the Board. In some

companies, decisions are made by the company owners or management committee.

55 Likelihood Ratio 6.249; df 8; Asymp. Sig.-&ded) .619( Alpha Value= .05)
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Frequency of Approval for Corporate Philanthropy

Budget
43%
18% 17%
13%
. :
Monthly Quarterly Bi-Annually Annually Ad Hoc

Figure4-13: Frequency of Approval for Corporate Philanthropy Budget

4.5.2 Reporting on Corporate Philanthropy
Majority of the companies (71%) report their corporate philanthropy activities. Reporting through the
company newsletter emerged the most popular (30%) closely followed by use of internal memo and
messages (17%). Reporting through th&eCSWSLI2 NI omdi> 0 Yy R Ll2adAy3da Ay GK
4dzOK +a ¢So0aAiisSa FyR a20AFf YSRAI ommM:03X GKS 0O2YL
approaches. Use of business pictorial (3%), radio announcement (3%) and newspaper advertisemen
(6%) were the least popular as shownFigure 414. This finding supports Kipruto (2014) observation
that there lacks uniformity in reporting on corporate philanthropy in Kenya. However, there was no

significant association between company &izeompa Qa & S| N&Y, &r fpedidSripanE A 2 y

56 Likelihood Ratio 5.124; df 2; Asymp.i& (2-sided) .077 ( Alpha Value= .05)
57 Likelihood Ratio 4.566; df 4; Asymp. Sig.-€ded) .335( Alpha Value= .05)
58 Likelihood Ratio .365; df 2; Asymp. Sig.-dded) .833( Alpha Value= .05)
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Reporting on Corporate Philanthropy & Practice

Internal Memo & Messages B Company Newsletter
Company Financial Report M Post in Company Digital platform
CSR Report m Business Portal
Radio Announcement M Newspaper Advert
3% 6%
3%

11%

11%

Figure4-14: Reporting on Corporate Philanthropy and Practice
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Working with the Private Sector

A Case Study on Enhancing Dialogue between Salt Harvesting Companies and Host Communities in

Malindi; Kilifi County

1.1 Introduction and contextual background

{Ffd KFENBSadGAy3d 3ASYSNIiGSa LINRPFTAGAE TFT2N Ay@S3
national and count levels. Salt production also contributes towards local development by providin

opportunities to the local populations and Corporate Social Investment funds.

However, salt harvesting in Malindi; Kilifi County increasingly elicit sustainability rasnitem lobby
groups for ecological stress, environmental impacts, labour issues, dispossession of the comm
their ancestral land among others. Different players has attempted to address the concerns tf
different initiatives including researcAnd documentation, public inquiries, public interest litigatiq
dialogue processes and others. Some of these initiatives had been fairly successful while some
It is for this reason that the Kenya Association of Manufacturers (KAM) in partnexdhipGlobal
Compact and the Federation of Danish Industries commissioned a-stakéholders dialogue proces
that was geared towards enhancing the relationship between the salt harvesting companies a
host communities. This not only gave the ingedNBE (i K ficengedi220 A2 LOSNI 1 S¢ od

host communities to air their various concerns and have them addressed in a coordinated manne

Ufadhili Trust was commissioned by KAM to provide technical support to this process. This case
the objectives, structure and mechanisms of engagement, work undertaken by Ufadhili Trus

achievements, and the lessons for CSO in working with private sector.

1.2 Implementation framework
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This process of engagement was based on an operation framewatkebn the salt harvesting
companies, the host communities and other actors. The framework was developed through consu
with different stakeholders and actors including; The Salt Companies owners and representatiyi
host community representati’e CSOs, relevant government departments, Kenya Associati(

Manufacturers, Global Compact and the Federation of Danish Industries.

2.0 Objectives of the engagement process

The engagement between the salt investment companies and the host communities wexstezkpo

achieve the following:

a) Widen and deepen cooperation among the investors and the host commund@ieshieve

sustainable socieconomic and political development.

b) Guide genuine dialogue between the investors and host communities in honestsiraratity

as well as humility and respect

c) Promote mutually beneficial investment codes and practices, protection of propyys

andenvironmental protection.

d) Strengthen role of community groups and the community liaison office in the sakestdr

2.1 Principles of engagement

The engagement between the salt harvesting companies and the host communities wil

participation of other stakeholders was guided by the following principles.

a) Honesty and sincerity

b) Humility and mutual respect

c) Participationand cooperation

d) Mutual understanding and acceptance of diverse points of view.

e) Openness, commitment and realistic expectations

f) Confidentiality
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3.0 Structures and mechanisms for engagement
3.1 A Working Group

The MultiStakeholder Dialogue Forum adopted the adea Working Group to guide operations a
implement activities. The working group was an ad hoc group of sulvjatier actors and expert
working together to achieve specified goals. The working group was established for the fol

purposes.

a) To elaboate, consolidate, and build consensus on issues of concern amongst investors g

host communities and other stakeholders

b) To ensure (and improve) coordination among the various segments of actors in the di

process.

¢) To achieve a shared commitmettt agree on common aims that had been developed am
the parties as they worked together so as to clarify issues, formulate strategies, and d

action plans.
3.2 The Technical Consultant

A Technical Consultant brought specific expertise to the desigiruation and operations of
process. Similarly, in this dialogue process, Ufadhili Trust, with expertise in irgestarunity
relation continued to offer direction. The Technical Consultant was part of the working grou

participated in all the forurs.
3.3 Community-Based Committees

There was a Community Committee within a 50KM stretch of Malindi salt belt made up of
members from each of the salt harvesting company catchment communities. The role of this com
was to support the residents in rkimg decisions about priorities for the area including issues pertai
to Corporate Social Responsibility or dialogue with the investors. These Community Committe
regular open meetings to ensure local communities can influence decisions aboutatkeai in the

dialogue process. Their recommendations were then brought up during the Monthly-$tekeholders
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Forum as part of the agenda.

3.4 The Community Liaison Office

The Community Liaison Office was like a bridge linking the salt companies withdseicommunities
and other actors. They shared information, providing feedback and carrying out community outre
discuss issues of concern between the investors and host communities. In the dialogue proce
Community Liaison Office played a keje in organizing communities and enabled them to be par
0KS LINPOSaa o0& 3ISGaGAy3I UGKSANI @9ASga 2y (KS

forums. The Liason office also acted as an early arbiter to discuss emerging issues andreanty

system to advise companies of impending challenges.
3.5 Mechanisms

The engagement between the salt harvesting companies and the host communities was both in

and formal. These included:
3.5.1. Monthly Stakeholders dialogue forums

The monthly stakeholdé® Q RA Ll f 23dzS F2NMHzY LINRPGARSR GKS
communities to dialogue on the various issues of concern for both parties. The discussions was ¢
by the participation of other stakeholders/actors and interest groups. Theskidad the relevant
government departments and regulating authorities, the civil society and business Memb
organizations like KAM. These forums were used to build consensus on issues, shared experie

best practices as well as feedback on ntdass.
3.5.2. Community-Based Forums

The CommuniyBased Committees with the support of the salitb Sector Community Liaison Offi
was expected to host monthly community forums. These forums were used for identification of
and concerns, monitoring andvaluation of progress and feedback from the mdltii I { S K
dialogue forums. These forums provided platforms for direct community participation in the dia

process.

Social Audit and site visits
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LG A& alFAR W{SSAy3a A atsighb\isksSo@drify BohodrnsioficbmpBarce by R
parties. These visits will serve as accountability mecharésmiend the unpleasant trend of unverified

claims by different actors that has characterized previous engagements.

Advocacy and lobbying

Previous work has shown that a huge part of the conflict between the salt companies and th
communities had been caused by negligence by the various government departments and auth
These include tussles over land ownership, access and us@pmmental degradation; investors
community conflictjabour and work environment among others. The working group therefore lob
the relevant government institutions to play their role in addressing the issues at the Malindie®g
through consultdons and memorandums/issue papers/policy papers. This helped in addre

perennial concerns like land ownership which threatens to collapse the dialogue process as well.

Special meetings
As the dialogue process progressed, new issues kept on emdigisgderailing the engagement
Special meetings are organised and carried out whenever a new issue of concern arises t

clattering them with orgoing processes.

4.0 Key Lessons for CSOs

a) This case study was responding to a community engagement prgapssherefore,there is an
opportunity for CSOs to work with private sector in social and environment issues that are
by businesses.

b) CSOs area of expertise and past record is critical to working with businesses. Ufadl
contracted to spearheathe engagement process because of its record of working with pri
sector in sustainable practices. CSOs can use their core area of expertise and align their
provide services to businesses.

c) Itis important to build trust with stakeholders. Impeality and a working operation framewor
through a consultative process involving stakeholders builds trust

d) Time is money for businesses; they are concerned about the time they invest in a proces

there is need to involve persons who can make rstisions.
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Corporate Philanthropy in Kenya
Case Study of NIC Bank

Introduction

NIC Bank Group was incorporated in 1959 and progressively increased its market share to becd
of the leading corporate banking institutions in Kenyanked among the top ten banks by the Cent
Bank of Kenyalt is a listed company on the Nairobi Securities ExchaiNgE).The bank views
Corporate Saocial Responsibility (CSR), which they refer to as Corporate Citizenship, as a fung
¢ KS yl1Qa ©QAaAiAz2y Aa a¢2 ONE

four pillars that the Bank upholds for its clients and sharehold®v&hin the organisational structure

aspectof it dzZaAa Ay Saa o

CSR activities are driven by the Marketing, Communica@masCitizenship Department, headed by

Director who is part of the Senior Management Team.

The development of the 201P014 CSR strategy was a milestone for the Bank. For the first tin
outlined and documented its view on the contribution to natiomalonomic development, value fq
shareholders beyond profinaking and contribution to societal and sustainable development.

strategy is faulted for not making clear connections between CSR priorities and the business s

Nonetheless, it focused K S Fy1Qa adlF¥F yR NBaz2dzaNOSa 2y

The subsequent 2012017 CSR strategy made the connection between CSR and the business s
The Group MD, Mr John Gachora, believes that business succeeds where communities thrive. A
G2 KAYZI aGa¢KS AaGNBy3IdK |yR adadlrAylroAfAade 2
operate, which we must earn daily by keeping our promises to our customers, employees, share
FYR O2YYdzyAlASagédad ¢KS . ley20182028 StétdgyIsBnysidé their RA
business strategy. This is a departure from previous practice and is significant in demonstrating t

of CSR for the company.
Thematic Areas

NIC Bank has been consistent in supporting education and humani@sgstance in their CSR for o
10 years. In the 2012014 period, the Bank included the environment as a key thematic area of f|

During this time, the Bank supported numerous initiatives in afforestation and forest conservatior
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included; rehailitation of 25 hectares of Lari Forest in partnership with the East Africa Wildlife Sc
(EAWLS) and the Lari Forest Community; spdnsored the Rhino Ark Charitable Trust events

conservation of the Aberdare ecosystem, the Mau Forest, Mt EbuwiuMitrKenya ecosystems.

At the end of the strategy period, the Bank undertook a strategic review of the direct impact of sy
to the environment. Assessed from the view point of how the Bank impacts or is impactg
environmental issues, as well as they challenge of measuring impact and value for money to
company, the environment as a thematic area was dropped. In its place, the Bank is now focu
Innovation as the fourth thematic area. As a Bank with a heritage of innovation, this theamsgi@ims
to build an innovation pipeline, as well as use ICT to support the national agenda to tackle
unemployment. This is in line with the thinking of business valuehere social impact and busine
AYLI OG O2y@SNHS® 2 KA n&y saei dtirig dk eveh disafpyidiigN® gbdesy
it is in fact a positive demonstration of a company that is conscious of linking CSR to its b

strategy.
CSO Partnerships

Thematic areas guide the Bank in its identification of which partnemsdik with. In the 201014
period the focus was on; education, environment and humanitarian assistance. The Bank partner
CSG@partner organisations such as the Kenya Red Cross on humanitarian issues, Palmhouse Fo
Edumed Trust, Junior Ach@went Kenya, Mabati Medical Centre in Kaloleni (Mombasa) and A
Trust Foundation.. The Bank was also involved in other initiatives such as the NSE Investment C
in collaboration with the NSE and also initiated its own NIC Entrepreneur Clubingrdbeir SME
clients, building their capacity through networking among themselves and with experts in
respective industry. In the 2042D17 period, the Bank continued with the Education, Health

Humanitarian Assistance partners and extended manghips to include those organisations support
children/youth with disability and faitithased organisations. This is evidence of strong relationships
on shared values. As expected, the Bank also developed new partners on the Innovation agéhd
KRC, the Bank developed an {R€d Cros€ard which enables clients to access medical services

ease during emergencies.
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These partners fit clearly within the priority areas to support and provide youth with educational

opportunities that provide kills to be seHleliant and financially empowered. The selection

partnerships is, however, not guided by a structured selection process but rather based on appli
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initial assessment of alignment, they revidaNB | y A trdckiréc@ry i@ similar areas of work. On
the partnership is ongoing, the Bank is keen on financial accountability, usually through review g

reports and visits to the pject sites.

One of the key recommendations to CSOs for effective partnerships with corporates is to be
forthcoming with information both during and after the end of the partnership: to communicate
results and impact of the support provided. 1815 for instance, the Kenya Red CromsognizedNIC
byl F2NJ GKS aYw/ lyydzZf 1 dzZYFYyAGENREFY ! 61 NR

alleviating human suffering and saving lives.

In its approach, the Bank does provide both financiad akind support. There is no fixed amou
allocated to CSR, and decisions are made on an annual basis determined by profits in the j
financial year. Notably, allocations to the different priority areas and to specific partners are deter

at departmental level.
Employee Participation

9YLX 28S8SS LI NIAOALI GA2Yy Aada | FdzyRFEYSydlt I al
create a culture of societal responsibility among its staff. For example, in the partnership with
Achievemedh YSyel Xz GKS . ly1Qa adlF¥FF INB Ayg@z2f @SR
during a Job Shadow day where a student has the experience of being a banker for a day
partnership with Edumed Trust, employees are part of the selectiorelpto identify the recipients o
financial support. In this way, Bank staff appreciate the real needs and challenges of the benet
they support, building a sense of awareness and societal responsibility. Further, they offer sup
their CSO panersandlearn about processes and methods of work in a sector different from their ¢
However, as the study found, the Bank does not have a documented HR policy for staff particip
CSR activities. It relies heavily on the willingness of staffolunteer their time, and the compan

supports this contribution of man hours.

Reporting
¢CKS LINPINBaa 2y GKS .lyl1Qa /{w 62N} FIYR AY
reports and annual reports. Additionally, Social media platformsadse avenues through which th

Bank shares its CSR work.

ce

f audit

more

the

nt
revious

mined

IS O
Junior
Ay
In the
f
iciaries
port to
DWN.

ation in

Yy

"L O

e

38
A Report prepared for The Aga Khan Foundatidietu Initiative

QQ F2N



References

Mburu, Lawrence Njaga (2014) Corporate Social Responsibility and Business Strategy at the |National

Industrial Credit Bank

NIC Bank Corporate Citizenship Agenda

Interview with NIC Bank &tketing and Citizenship Director, as part of respondents for this study

This section presents conclusions based on the study objectivesthe first subsection.
Recommendationor Civil Society Orgaritions, private sector companieand for further researclare

presented in the second subsection.

Thestudy findings demonstrated the limited information on th&le of the private sector in corporate
philanthropy in Kenyaas well as the g@tnerships between the private sector ad Civil Society
Organizations across the defined objectives of the study. First, the study sought to establish the key
players in corporate philanthropy in KenyWhereasManufacturing, ICT and Money, Banking and
Fnance emergedsthe most notable corporate givei@cross the economic sectors, the latter is not a
determinant of corporate givingOther factors internal to the specific company are important to note.
The size of the company in terms of turnover is y #feterminant to corporate giving and therefore, the
larger the company, the higher the allocation to corporate philanthroggwever, allocations to social

causes are inconsistent and many a times ad hoc based on need.

Secondly, the study sought to estah the key drivers and deterrent t&ngaging incorporate
philanthropyby the private sector companies. The four categories of drivers comprised ofdr@ea
factors, performancealriven factors, stakeholdedriven factors and socialicense driven fetors. These
factors moderately andnfluencedengagment in corporate philanthropyAlthough valuedriven and
performancedriven factors emerged as the key drivers to corporate givimgth are intertwined and
interdependentand none operates in isolatiom relation to partnerships with CSQhkge key deterrents
are mainly CSQ@e=lated factors such as credibilitigck of accountability of partner organizations and

lack of feedback on impact of supported initiatives
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Finally, the study sought to estaliliprocesseand criteriaemployed by the private sector for corporate
philanthropy. Most companiesadopted an ad hoc appoach to corporate philanthropy and in turn
alignment to corporate philanthropy to SDGs and Kenya Vision 2030 remains ad hoc. For most
companies corporate philanthropy is organizedternally while in a few others to corporate givini
organized externallyhrough foundations. In terms of forms of corporate philanthropy majority of the
companies engage ia mix ofin-kind and financial gpport. Thethree most supported thematic areas
are: poverty reduction, health and wellness, and skills development and educ#&iaiget allocations

for corporate philanthropy vary across companies and are not relatevaédability of specific strategy.
The budgets set from predetermined percentage of profits, the specific project financial requirement
or specific amount set aside annually. Approval of such budgetso&ly annual but in line with a
company definition of financial year in the calendaonths. In terms of reporting and disclosuief
corporate philanthropythere is lack ofuniformity and usuallydone in multiple platformsacross
companiesLastly,corporate philanthropy in Kenya is driven by altruism rather than guided by a legal or
policy framework.Even forcompanies that have specific corporate philanthropy strategielsanceon

various lgislations that remain unclear is still evident.

A Need to map out corporate givers and condusiearch:Needto understand and map out corporate
givers and conduct background research on the key motivations of giving, the concerned
department and focal person, thematic area of interest, values and missions, as well as processes
and criteria for corpaate philanthropy.

A CSOs better understanding lmisinessCSOseed to get a better understanding of business issues
and learn the corporate language of the company or the business sector of interest to them. CSOs
need to consider how to reinterpret theusiness language the companies use in terms of what
aligns with their mission. This helps CSOs communicate more successfully and enables the CSOs to
establish alignment and mutual interests quickly.

A CSOs to host thematic forumdost thematic forums in claboration with business management
organizations to draw the interest of companies to support specific issues, especially at county and
sub county levels, reaching out to small and medium size companies and develop partnerships.

A CSOs to complement corpte organizationsskillsCSO$o demonstrate useful skills, knowledge and
competences that can complement the interests and skills of company staff responsible for

corporate philanthropy delivery.
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CSOs to build corporate partnershi@S0Os are advised ¥ew companies as partners and focus on

GKS O2YLIl yeQa YArAaaAizy FyR odzaAySaa adNriGaS3ae I yR
To achieve a wiwin strategy, CSOs should keep in mind where their missionfibesto the
company's strategy andatom line.

Companies aralso inclined to nosiinancial: Corporatesire also willing to give morthan cash
donations. Companies are keen to give of their goods or services as well as give out their expertise
through their skilled employees. CSOs shauéhtively explore how they can incorporate the whole
company i.e. its people expertise, assetervices, products, network and brand to solveaial

problem.

Addressing deterrents of C8@rporate partnershipsAddress the deterrents of corporateSO
partnershis and be more accountable for support received through feedback on the results and
even impact or the interventions supported by companies.

Strategic Communications: Inveist strategic communications that provides information of the
organiza y Qa OF LI oAf AGeT OF LI OAGeT LINPIANFY | NBFaz LI
CSOs enhanossibility. Increasetheir visibility as credible partners through various private sector

driven platforms such as The Global Compact UN platform for prisettor involvement in the

SDGs that is locally hosted by KAM, as well as associations like ICPAK and KBA that also engage their
members on corporate philanthropy and broader CSR and sustainable development agenda.

Benefit from existing laws arablicies Drawfrom existing laws and policies that offer incentives to
companies and ensure that their corporate partners benefit from these incentives.

Lobbying for comprehensive legal and regulatory framewdrk:the longterm, engage in
collaborative lobbyindor the establishment of a comprehensive legal and regulatory framework

that creates an enabling environment for giving.

Appreciation of differenperspectives Appreciatedifferences in approach and ideology, balancing
development/social interest and th®2 Y LI YA SAQ Ay (iSNBalG dnKndeiinedss |j dzaA NB
and compromise.

Invest in partnershipexpertise Investin expertise especially in creating partnerships to better
understand the relationship between corporate sector engagement, corporaianghropy and

shared value that ensures CSOs make better decisions about when and how to engage with private
companies.

Resource Leverapd.everage resources from the private sector to ensure sustainability and

scalability by exploring ways to combim®re than one way of support
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A Enhance partnership across the corporate$Os need to think partnerships beyond large
multinational companies and consider the opportunities available with small and medium tier
companies who are looking for opportunities meake a social impact. CSOs can map out medium

size companies who are active in their county and local communities to partner with.

A Development of corporatestrategies Developmentof corporate philanthropy strategies that
ensures strategic and sustaifabpartnership with other actors with similar values and thematic
areas of interest.

A Research and development of legislativameworks Needto research on relevant legislative
frameworks availabl¢o establishthe thematic areas and activities applitaland incentive benefits

in terms of tax deduction, tax exemption, capital gains

Longitudinal studies as well as Industry/Seetpecific studies that provide insights on trends and

patterns in corporate philanthropin Kenya
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This law provides for deductions for various activities that enbarorporate
philanthropy practice. Under this law, companies can deduct any expenditure incurred as a cost of doing
business, so long as the expenditure is intended to directly or indirectly advertise or promote the sale of
the goods or services providedy that compang0. Companies can therefore deduct monies for
sponsoring CSOs as part of their advertising costs. Pegged on approval of the responsible Cabinet
Secretary, ITA allows tax deductions from expenditures for the following:

Sports sponsorship
Socia infrastructure i.e. construction of a public school, hospital road, or any similar kind of

infrastructure

Secondly, the ITA allows tax deductions on interest income accruing from all listed bonds, notes or other
similar securities that is used to raifends for infrastructure and other social services provided they

have a maturity period of at least three years.

To enjoy the benefits of taxleductible donations, companies need to partner with qualifying CSOs.
These are CSOs that are appropriately tegésl as an NGO or society or be exempt from registration
under the Societies Act or the NGO Coordination Act of 1990 (now transitioning to the Public Benefits
Organizations Act of 201Ut to come into effect) or have received exemption or have receinedme

tax exemption status under paragraph 10 of the First Schedule of the Income Tax Act.

In this arrangement, if the donation is to a project the following must be done:
Project must be approved by the Cabinet Secretary for Finance
The CSO must givihe company a written declaration that the donation shall be used
exclusively for the objective approved
The CSO must supply the company with a copy of their valid income tax exemption certificate
issued by Kenya Revenue Authority (KRA), or with a capye @jpproval of the project issued by

the Cabinet Secretary of Finance.

59 Section 15(2)(w), Income Tax Act, Chapter 470, Laws of keny
60Section 15(2)(p) Income Tax Act
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For these to be applicable, the donations must be in cash or cheque, should not be repayable or
refundable to the company, and must not in any way, apart from moral satisfactionfibtre

givergl

These provisions of the ITA do not include institutions that mobilize, invest and give away resources in
the form of charitable grants i.e. foundations. Hence, for example, cash donations from individuals and

corporates to foundations areot tax deductibles2

The Finance Bill 2017 introduces a new section 15(2) (aa) to the ITA, which allows deductions for
expenditure incurred on donations meant for alleviation of distress during national disasters, provided
such donations are channeled thugh the Kenya Red Cross, the County Governments or any other

institution responsible for the management of national disasters declared as such by the President.

Under the VAT Act, goods for emergency relief purposes areratzd
when supplied or imported by a registered person by or on behalf of the Government, 4 non
governmental organization or a relief agency authorized by the Cabinet Secretary responsible for

disaster management.

Goods that benefit from zeroating uncer this provision include those:

0 for use in areas where a natural disaster or calamity has occurred in Kenya and within the time
specified in the Second Schedule of the Act;

0 intended for use in officially recognized refugee camps in Kenya;

0 household utenss, food stuffs, materials for provision of shelter or equipment and materials for
health, sanitary or educational purposes; and

0 imported within a stipulated period of occurrence of the natural disaster or calamity. The

provision is 612 months the Commsésoner for Domestic Taxes may permit in each case.

The Finance Act 2017 amended the Value Added Tax Act to expand the list-ctedrgoods and

services to encourage support to health and wellness. The list, which originally covered taxable goods

61 The Income Tax (Charitable Donations) Regulations, 2007

A research conducted by Akiba Uhaki, (Felix Kyalo, Unpublis
and regulatory regime for foundationsfacilitating and promoting philanthropy. It called for formulation and enactment of a
foundationspecific law to cater for the unique needs of charitable or public benefit foundations.

63 VAT Act, No. 35 of 2013, An Act of Parliament to review and updagelalv relating to value added tax; to provide for the

imposition of value added tax on supplies made in, or imported into Kenya, and for connected purposes.
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for the direct and exclusive use for construction of specialized hospitals with accommodation facilities,
now includes medical apparatus and equipment for those that have a minimum bed capacity of 50
patients. This provision aims to encourage individuals anmpamies to support construction and

equipping of public and private registered hospitals and clinics.

Under the Persons with Disabilities Act (No. 14 of 2643all
goods, items, implements or equipment donatedihstitutions or persons with disabilities are exempt
from a variety of taxes that would in any way defeat the purposes of or incréesedst of the said
donations.For companies that make donations to CSOs involved in the rehabilitation of persons with

disabilities, the law permits deductions from their gross income before computing their income tax.

A draft law is at the introductory states in Parliament. The Bill
was developed with an aim to support the cooration, management and sustenance of formal and
informal volunteerism. If passed, this law could also inform employees volunteering programs within

companies.

CKSNE FINBE I @GFINASGE 2F RSTAYyA(GAZ2Mws 2F (K
including the Interpretation and General Provisions Act, the Income Tax Act, Stamp Duty Act, Trustees
Act and Chapter 167 of the Laws of Kenyagéneral,K 2 4 S@SNJ a LINP LISNIie ¢ Ay Of dzR
choses in action, land and every description of prbpgewhether movable or immovable; and also
obligations, easements and every description of estate, interest and @Bpfitlso land, buildings and
marketable securitig®6. Where marketable securities include securities capable of being sold on any
stock exchang&7, as well a$8stocks, funds and sharga
These various laws provide incentives that make it possible and less costly for donations of various types

of property including:

64An Act of Parliament to provide for the rights and rehabilitation of persons with disabilitieshieve equalization of
opportunities for persons with disabilities; to establish the National Council for Persons with Disabilities; and foedonnect
purposes.

65 Interpretation and General Provisions Act (CAP 2, Laws of Kenya)

66 The Income Tax Act (Eigh Schedule)

67 Section 2, Stamp Duty Act, CAP 480, Laws of Kenya

58 The Trustees Act

69 Chapter 167, Laws of Kenya
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Income gained from the transfer of securities (including by way of aligi#d on the NSE, or
transferred by a body exempted from Income Tax under Paragraph 10 of the First Schedule of
the Income Tax Act is exempt from capital gains tax.

Any property bequeathed absolutely to the Government or for a public purpose is not stibjec
estate duty. This requires Cabinet Secretary approval, as the CS has the leeway to declare what
a public purpose is under the Estate Duty Act. A CSO can lobby the Cabinet Secretary to declare
public benefit activities (as defined under the Publicn&é@ Organizations Act, (2013) as

qualified to be public purposes under this provision.

Under the Wildlife Conservation and Management Act, companies with particular interest in promoting
conservation (protecting endangered species, habitats or ecasy@ter facilitating community based
wildlife initiatives, are encouraged to donate land to the national government, county government,
community, an educational institution or an association for purposes of wildlife conservation. CSOs
would need to estahdih partnerships with Government to access these funds through the Wildlife
Endowment Fund. While the Fund provides a mechanism to facilitate donations and to support for
community based initiatives and organizations involved in wildlife conservation andgement, there

are no specific incentives for those who donate land or other gifts for wildlife conservation.

There are three sectors that are regulated by laws that specifically promote
corporate giving: Betting, Lotteries an@®@ing, Tourism and Energy.

(a) Betting, Lotteries and Gaming Act (CAP 131) provides that industry players allocate financial
resources for charitable purposes and in public interest. The current provision is for companies
to allocate 25% of their revenue, (tlenance Bill (2016) increased this to 50% and is currently
being negotiated at 35% by industry players). A final agreement is yet to be reached at the time
of preparing this report. This legal provision provides opportunity for CSOs to seek collaboratio
with industry players.

(b) Tourism Act (No. 28 of 2011) gives the Cabinet Secretary for Finance leeway to propose tax and
other fiscal incentives to induce or promote the development of sustainable tourism. This
provision may be explored by CSOs to offeruoceients to companies in the sector for
increased investment in corporate philanthropy initiatives aligned to their business strategy.

(c) Various laws governing the energy sector promote corporate philanthropy, especially within the
purview of sustainable dedopment goals on education, training, research and development in
GKS O2dzyiNBE Ay NBfFiA2y (2 GKS O2YLIyeQa o¢2NJ
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touches on the corporate citizenship agenda linked to Global Compact principles on labour and
human rights. For CSOs working on issues of employment, employability, livelihood issues,
vocational training and entrepreneurship this offers an avenue to pursue those development

goals

Annex 3: Allocation for Corporate Philanthropy by Sector 2014-2016

Information, 3% 3% 17% 22%
Communication

and Technology

(ICT)

Money, Banking 3% 3% 8% 14%
and Finance

Manufacturing 6% 3% 6% 6% 8% 28%
Transport & 3% 3%
Storage

Tourism 6% 3% 3% 3% 3% 17%
Environment & 3% 3% 3% 8%
Natural Resources

Retailers 6% 3% 8%
Total 11% 14% 11% 14% 19% 31% 100%

Information, 3% 18% 20%
Communication

and Technology

(ICT)

Money, Banking 3% 3% 8% 13%
and Finance

Manufacturing 5% 5% 5% 5% 8% 28%
Transport & 3% 3%
Storage

Tourism 3% 5% 3% 3% 3% 15%
Environment & 3% 3% 3% 3% 10%
Natural Resources

Retailers 3% 3% 3% 8%
Commercial 3% 3% 5%
Services
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Total

10%

18%

13%

15%

15%

30%

100%

Information, 2% 2% 13% 18%
Communicabn

and Technology

(ICT)

Money, Banking 2% 2% 4% 2% 11%
and Finance

Manufacturing 4% 2% 2% 7% 4% 7% 27%
Transport & 2% 2% 4%
Storage

Tourism 4% 4% 2% 2% 2% 16%
Environment & 4% 2% 2% 9%
Natural Resources

Retaikers 7% 2% 9%
Commercial 2% 2% 2% 7%
Services

Total 9% 18% 16% 16% 13% 29% 100%

Annex 4: Allocations for corporate philanthropy by company Size 2014-2016

Below 6% 6% 3% 16%
100million

Below 1 3% 10% 3% 3% 6% 26%
Billion

Above 1 3% 3% 13% 16% 23% 58%
Billion

Total 13% 16% 6% 16% 19% 29% 100%
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Below 6% 9% 3% 3% 20%
100million

Below 1 6% 11% 3% 3% 6% 29%
Billion

Above 1 6% 11% 14% 20% 51%
Billion

Total 11% 20% 11% 14% 17% 26% 100%

Below 5% 8% 5% 3% 21%
100million

Below 1 5% 8% 5% 3% 5% 26%
Billion

Above 1 3% 8% 8% 13% 21% 53%
Billion

Total 11% 18% 18% 13% 13% 26% 100%

Annex 5. Motivation to Engage in Corporate Philanthropy

A Report prepared for The Aga Khan Foundatidetu Initiative

Crisis Response/Helping the needy 6% 14% 15% 65%
Company Tradition 15% 12% 14% 60%
Building Business rapport 14% 17% 29% 40%
BrandStrengthening 10% 6% 25% 60%
Maintain Corporate ath public Relations 4% 8% 33% 56%
Strengthening the core business, 10% 17% 40% 33%
Enhance market access and improve financial

performance 25% 23% 23% 29%
Demonstrate accountability to our stakeholders 24% 6% 31% 40%
Complying with required law/reguii@n 58% 12% 12% 19%
Develop a social licence to operate 31% 2% 21% 46%
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A6.1: Questionnaire

LANDSCAPE OF CORPORATE PHILANTHROPY IN KENYA

Date of interview

Company Name

Respondent's Name

Designation in company

Tdephone number

Email address

LYGiSNBASsSNDA bl YS

Beginning time

End time

A. Company Profile

1. How many years has the company been in operation in Kenya?

1-5 6-10 11-15 16-20 Above20

1 2 3 4 5

2. Company Type (Prefilled)

Multinational Regional National
(ForeignOwned) (Kenyan International) (Kenyan Domestic)
1 2 3

‘ 3. Company Geographic Coverage in Kenya/No of Office‘

4. Is your company listed with NSE?

Listed in NSE 1
Not listed in NSE 2
5. What is your company annuaknover?
Below 100 million 1
Below 1 Billion 2
Above 1 Billion 3

6. Company Sector (Prefilled)(but confirm with respondent)

Information, Communication and Technology (I(

Money, Banking and Finang

Manufacturing

Energy

Transport & Staage

G WIN|F
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Agriculture

Tourism

6

7

Environment & Natural Resourcf 8
Retailers| 9

Building & Constructio 10

Commercial Servicg 11

hiKSNX® 12

7a. Does your company engage in corporate philanthropy? Yes |1 [ No |2

7b. Does the company website debe CSR aciiies and programmeg Yes |1 | No | 2
[Prefilled]

7c. If YES, what forms of corporate philanthropy does your company engage in?
[Multi response][Read out options]

Financial suppor| 1

Material/In-kind giving support (products, service| 2
Bothfinancial and irkind support 3

Employee Volunteering (timeg 4

5

Stakeholder engagement/feedback sessic

7d. If NO, what factors deter your company from engaging in corporate philanthropy?

T80 2KIFG TFTFOG2NE ¢2dz R Y eniih @rpdiag philanttizbidy?0 2 Y

If answer to Q.7a. is No, Go to Q. 7e, and Q. 28 then End interview!

B. Company Corporate Philanthropy Practice

y® ¢2 6KIG SEGSyd R2 @2dz  ANBS 6AGK (GKS
motivation to engge in corporate philanthropy?
[Read Out options]

Not at all Minor Moderate Great
a | Crisis response / Helping the needy 1 2 3 4
b | Building business rapport 1 2 3 4
¢ | Developing a social licence to operate 1 2 3 4
d | Brand strengthening 1 2 3 4
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e | Maintaining corporate & public relations 1 2 3 4

f | Strengthening the core business 1 2 3 4

g | Tradition in our company 1 2 3 4

h | Demonstrate accountability to our 1 2 3 4
stakeholders

i | Enhance market access and improve 1 2 3 4
financial performance

j | Comply with required law/regulation 1 2 3 4

9. What are the 3 most important priority areas of corporate philanthropy for your compan

Poverty reduction 1
Health & Wellness 2
Skills development and educatiq 3
Youth development 4
Corporate Deviepment 5
Economic and Enterprise Developme 6
Environment [
Water and Sanitatior| 8
Sports 9
Human Rightg 10
Corruption, governance and accountabil 11
Women and girlg 12
Culture and National Heritag 13
Food securityf 14
Emergency/Relie 15
hdKSNJ 0{ LISOAT& U X

10. What are the 3 key criteria for the company to identify beneficiaries/projects to receive
support?
[(Multi response)J1STMENTIONED

Based on requests receivq 1
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By seeking out beneficiaries to supp( 2
By engaging in popul@ampaignsg 3
By involving staff members to identify projeq 4
By responding to major emergenci 5
By following the example of other compani 6
Through calls for proposals or expression of intel 7
Consideration of company's strategic inteie 8
Consideration of the company's geographic sc 9
hiKSNJ 6 { LISOATF& U X

11a. Does the company have a specific strategy for CSR? (Please explain)

11b. How does your company align corporate philanthropy activities to the business strate

11lc. Des your company specifically align corporate philanthropy activities to the g

Sustainable Development Goals (SDGs) by 20307 If yes, probe further

12a. How is corporate philanthropy organized?

Within a specific departmen

Separately in a corpate foundation

A CSR committe

hiKSNX®P

12b. Who is responsible for corporate philanthropy function in your company?

Chief Executive

Human Resources Manag

Marketing [Sales] Manage

Finance Manage

Corporate Affairs Manage

Public Relations/Communications Manag

Foundation Manager/Directo

Other (Specify)..
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12c.What is their education background?

Business

Social Science

CSR training

Other

hiKSNJ 6{ LISOAT&U X

C. Corporate Philanthropy Financing

13. Hbw is corporate philanthropy funding decisions made?

[Decision Cycle: Explore further if company has more than one site, if any activitig
undertaken away from HQ, is decisioraking decentralized to branches?][Foundation or C
Committeewho are the members][etc]

14. How is the budget for corporate philanthropy determined?

Pre-determined percentage of profit 1
Through a matching grar 2
Specific amount set aside per anny 3
Amount is based on project requiremen 4
hiKSNJ 6{ LISOATR 0 X

15.a)When is the annual corporate philanthropy budget determined? [Budget Cycle]

b) How frequently are approvals to partners made?

Monthly

Quarterly

Birannually

Annually

Adhoc
16a. Indicate the amount given as part of the corporate philanthrppygram as
follows?
None | Lessthan| 100,000 | 500,001¢ 1,000,001 | 5,000,000 Above

100,000 | 500,000 | 1,000,000 | ¢5,000,000 C 10,000,
10,000,00| 000
0
2014
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2015

2016

16b. In general, what #kind support do you give?

17. What 3 challenges do you face in your corporate philanthropy financing?

D. Employee Involvement in Corporate Philanthropy

18. In what capacity are employees involved in corporate philanthropy programmes/actiy
Multi-response (2 responses)

None 1
As volunteers in project we implement direct 2
Through financial contribution 3
To identify beneficiaries/projects/cause 4
As volunteers in nogompany related projects, company give them time 5
Monitoring, tracking and evaluatio 6
Other (Specify)
19. Who is responsible for Employee Involvement in corporate philanth
programmes/activities?

20. How do employees report their involvement in philanthropy programmes/activities?

21. Is there a Employee Involvement Policy?

Yes 1

No 2

If NO, What efforts have been made to inculcate corporate philanthropy among members
staff?

E. Partnerships

22. What types of institutions does the company engage as partners?
[Multi response]

Local/Kenyan noiprofit organisations 1

International nonprofit organisations
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Business Management Organisations (BM

Faith-based organisation 4
Government/Governmental agencig 5
Communitybased organisation 6
Individuals|  /
For-profit companies 8
None, company implements projectirectly in the community 9
If this is response, skip and go to Q.
hiKSNJ 6 { LISOAT& U X
23. What are the 3 key criteria for CSO beneficiaries to receive support?
[Multi response]
Track record of the organization in similar proje 1
Compositiorof governing boarg 2
Credibility of the organisatior 3
Financial ability 4
Staff competence and experieng 5
Sustainability of the projed ~ ©
Ability to impact on the underserved in socie 7
Anticipated impact of the projed 8
Potential for repication 9
Brand benefits for the compan 10
11

None

hiGKSNI 6{ LISOATE U X

24a. Who are the three key neprofit organisations/CSOs supported by the company?

2014

2015
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2016

24b. What aspects of the partnership with CSOs have worked well?

25a. How likely are you to recommend a CSO/NGO as a partner?

Highly likely (excellent partnel 1

Likely (Moderate) 2

Unlikely| 3

Other (Specify)...

25b. Briefly explain why

25c¢. What suggestions do you have for successful CSO partnerships witniesp

26. What are the other ways that the company engages in corporate philanthropy act
other than funding beneficiaries and working with/through partners?***

F. Corporate Philanthropy Reporting

27a. Does your company measure and reportorporate philanthropy? | Yes | 1| No |2

27b. If YES, What strategies does your company use in REPORTING on their giving?
(multi response)

Company Newslette

Newspaper advertisemen

Radio announcement

Internal memos and messagg

TV documentary,

Business pictoria

Ly GKS O2YL} ye

Through a CSR repg

OO N[O J B WNF

Through a sustainability repo

[EnN
o

Media launch of projects

[EnN
=

Post in Company digital platform (Website/Social Media fe¢

Other (Specify)...

27c. If NO, briejl explain why?

G. Lessons of Practice

27. Has the company won any recognition/award on corporate philanthropy or aeG&&d
aspect? [Explain]
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28. Are there specific skills or knowledge that company staff need for successful cor
philanthropy? [Explain]

29. Are there specific companies that you respect for their corporate philanthropy initiat
[Give 2 examples and reasons why]

Thank you for your time!
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A6.2 Key Informant Interview Guide

1. ‘ Please share your view on corporate phihropy in Kenya

2. ‘ How do companies align their corporate philanthropy practice with SDG
3. ‘ Describe factors that have led to the rise of corporate foundations?

4. Please share your views on corporate compliance with regulations/polig

on Caporate Responsibility iKenya Probe which regulations? Policies?)

5. ‘ What are the drivers of corporate giving to local CSOs?
6. ‘ What are the deterrents of corporate giving to local CSOs?
7. How do companies align their corporate philanthropggiice with

company strategy?

8. In your view, what skills and/or knowledge gaps do companies need fol
more effective corporate philanthropy?

Annex 7: Participating Companies

1 Multichoice Kenya
2 Redhouse Group
3 Nation Media Group
4 IBM Kenya
5 Microsoft East Africa
6 Safaricom Foundation
| Money, Banking &Finance
7 NIC Bank
8 Diamond Trust Bank
9 Jubilee Insurance
10 Enwealth Financial Services
11 AAR
12 AON Kenya Insance Brokers Limited
13 Citibank
14 Family Bank Group
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15 KKCO East Africa

16 Sai pharmaceuticals
17 Mabati Rolling Mills

18 Tropical Heat

19 Trufoods Limited

20 East African Paper Mills
21 Heritage Foods Limited
22 Bidco

23 Spie World Ltd

24 GlaxoSmithKline

25 National Printing Press

26 Hashi Energy
27 Vivo Energy
28 Base TitaniunKwale

29 Farmers' Choice

30 Kenchic Limited

31 Sony Sugar Company Ltd

32 United Millers limited

33 Kibos Sugar and At Industries
34 Tambuzi

35 May Fare Holdingsimperial Hotel
36 Voyager Beach Resort

37 Ufanisi Resort

38 Traveller Beach Hotel and Club
39 Sarova Whitesands Beach Resort
40 Serena Hotel

41 Premier Travel

42 Fourntcks fork truck services

43 Car and General

44 Simba Corporation Limited

45 Sameer Africa Ltd

46 Motogari Ltd

47 Bradley Limited (Pambazuka National Lottery)
48 Basco products Kenya LTD.

49 Toyota Kenya

50 Kurawa hdustries Limited
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51 Krystalline Salt Limited
52 Malindi Salt Limited
53 Kensalt Limited
 Commercial Services
54 Deacons
55 Ouru Superstores
56 Woolworths
57 Moran East African publishers
58 Longhorn Publishers Limited
59 Father's Hand Limited
60 Trancentury Limited (East African Cables)
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