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Dasra meaning ‘enlightened giving’ in Sanskrit, is a pioneering 
strategic philanthropic organization that aims to transform India 
where a billion thrive with dignity and equity. Since its inception in 
1999, Dasra has accelerated social change by driving collaborative 
action through powerful partnerships among a trust-based network 
of stakeholders (corporates, foundations, families, non-profits, social 
businesses, government and media). Over the years, Dasra has 
deepened social impact in focused fields that include adolescents, 
urban sanitation and governance and has built social capital by 
leading a strategic philanthropy movement in the country. 

For more information, 
visit www.dasra.org
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Development in India is allowing for a rapid increase in the creation of wealth. 

The period from 2011 to 2016 has witnessed a sharp growth in wealth, particularly for 
ultra-high net-worth individuals (UHNIs).

The UHNI community in India:

WEALTH 
GENERATION 
IN INDIA IS 
INCREASING 

Accounts for 1/4th of 
the financial wealth of 
the country.i

Holds on average more 
than USD 29 million 
per household.ii

Has more than 
doubled in the last 
five years.iii

Has tripled their net 
worth in the last five 
years, making it 
USD 1.96 trillion.iv

Is seeing exponential 
growth, with a net worth 
that is expected to be 
~USD 4.6 trillion by 2021.v
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SECTION 1

“The last 25 years have 
been extraordinary for 
India. We’ve grown from 
a GDP of 275 billion to 
2.25 trillion”

Mohandas Pai
Chairman, Manipal Global Education 
Services, Akshaya Patra Foundation
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The total contribution of givers in the Hurun 
India Philanthropy List 2015 was up by 129% 
as compared to 2013.

Contributions of givers donating 
more than USD 1.5mn has more 
than doubled in 2 years.

The future seems promising, 
with nearly a third of UHNI 
givers expected to increase their 
donations in the next five years. viii 

PHILANTHROPY IS 
GETTING BIGGER 

RETAIL GIVERS

SIZE (NUMBERS)

POTENTIAL GIVING CONTRIBUTION

BENEFICIARIES

UNHI/HNI

2.9 mn
USD 11.8 bn

Family Foundations
Other NGOs

300 mn
USD 5.1 bn

Individuals Religious 
Organizations, Charities

INDIAN DIASPORA

Foundations, NGOs
Native Villages

25 mn
USD 1.9 bn

CORPORATES

NGOs, Social Organizations, 
Schools, Hospitals

16000
USD 3.3 bn

Source: HNI: World Wealth Report, Credit Suisse, 2013; UHNI: Top of the Pyramid, Kotak Wealth Management, 2013;  Retail Investors: Urban Population of India, Census 2011; Indian Diaspora: World Bank Development Brief, 2015; CSR: Indian Institute of Corporate Affairs

Source: MacArthur – How to strengthen strategic giving and impact investing in India, 2016

Quantum of giving on the Hurun India Philantrophy List

2013 2014 2015

+129%

$2.3 bn

$2.9 bn

$5.2 bn

SECTION 2

Philanthropy has been a major force in the battle against poverty and inequality. Recent years have seen 
individuals participate significantly to create a better future for the country. 

- Contributions of INR 10 cr. more than doubled in the last two years. vi

- On the World Giving Index, India’s rank has jumped from 134 in 2010 to 69 in 2015. vii

Hemendra Kothari
Non-Executive Chairman, DSP BlackRock 
Wildlife Conservation Trust

“Today things have changed both, 
in public mindsets as well as at 
the policy level to some extent. 
The young rich as well as young 
volunteers are getting much more 
involved in philanthropy. And of 
course the CSR law has now made 
big amounts available to the sector.”



PHILANTHROPY IS GETTING 
SMARTER AND YOUNGER 

An increases in the quantum of giving has been 
accompanied by a shift in attitudes towards more 
strategic and meaningful giving. 

Philanthropists are now moving beyond their 
communities, and affiliating themselves to 
specific sectors and causes. They are keen to 
ensure long-term and sustained involvement with 
a cause that transcends generations.

The last few years have also seen the rise of a new 
generation of givers, including Nisa Godrej, Aditi 
Kothari, Nandini Piramal and Roshini Nadar.

With a donation of INR 35 Cr, Rohan Murthy ix of 
Infosys is the youngest philanthropist on the 
Hurun list. The younger generation is assuming 
the mantle of giving within their family and 
understanding the need to re-think and shape 
their family’s giving strategies.

“As a donor, if you’re working 
with an NGO, treat it as 
if you had made an angel 
investment in the company 
and you’re nurturing its 
leadership to create your next 
level of wealth.”

Ronnie Screwvala

Co-founder, UTV Group
Swades Foundation 

SECTION 3
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Ajay Piramal 

Chairman, Piramal Group
Piramal Foundation

“The purpose of our group is to do well as well 
as do good, not only in our business, but in our 
philanthropy as well. I don’t look at the two very 
differently - both must be run well, both must be held 
to the highest standards…. 

Much as we would, for example, get an external 
auditor for the annual statutory audit for our 
business, we get independent outside agencies to 
measure our learning outputs at PFEL. We use the 
broad range of current management principles to 
select the people and the fellows we want to recruit. 
We have appraisal systems for all of them. We have 
budgets, strategies - all of the things that you would 
find in a business.”
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UNFORTUNATELY, 
IT’S NOT ENOUGH
Given the magnitude and complexity of India’s social problems, we 
still have a long way to go.

There is enormous potential for donors and nonprofits to effect 
change in India. Despite much progress in recent years, the country 
still lags in social development. The scale of some of these problems is 
such that without an active philanthropic community supporting the 
government’s  work, it is unlikely that incremental progress will occur. 

The extent of the problem is reflected in the stark numbers for basic 
social indicators. In India:

Between 2,000 – 
3,000 children in 
India die every day 
due to malnutrition.x

620 million people 
in India defecate in 
the open.xii

For every 100 girls 
in rural India, only 1 
reaches Class 12.xi

At 16% and 27%, 
India contributes 
the highest global 
share of maternal and 
newborn deaths.xiii

“I am ashamed that after 70 
years of independence and 
with our GDP growing in 
the last few years, we haven’t 
solved the malnourishment 
problem. Second is education. 
Look at the quality of our 
education…. We all have to 
realize that business cannot 
survive in a society that fails.”

Anu Aga

Former Chairperson, Thermax Ltd.
Thermax Foundation 
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Rati Forbes

Director, Forbes Marshall
Forbes Marshall Foundation

“I think most of us have some sense of what we’d 
like to give to, where we’d like to start our giving 
journey – it’s just that a certain amount of lethargy 
has set in. We don’t take that first step. And I 
think the best way to start is to follow through 
on something that you’ve seen and would like to 
give to. There are so many people out there you 
can speak to, people with some solid experience in 
giving to those sectors, or even organizations doing 
great work in those areas.”
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In spite of India’s progress in philanthropy, it lags substantially behind 
developed markets such as the US and UK.

% of people who made charitable donations in 2013:

In addition, there are many underfunded or unfunded causes in need 
of attention from philanthropists. The Bain India Philanthropy Report 
shows that some causes attract disproportionate donor attention, 
while others receive scant notice. 

If we use media reports as a measure of public profile, we see that in 
2013:

THERE IS ROOM 
TO IMPROVE 

74%
in the UK.

xiv

xvi

xix xx

xvii xviii

The US published 
11,000 reports on 
philanthropy. 

28%
in India.

xv

India published 
1,000 reports on 
philanthropy. 

84%
of donations by the 
top 36 givers are 
towards education. 

40%
of HNWI’s donate 
to causes like 
education and 
child welfare.

15%
of HNWI’s donate to 
causes that support 
the environment 
and the arts.

“Donors tend to want their 
money to be spent directly 
on the cause and not on 
building the infrastructure 
that will allow these NGOs 
to really do well and be more 
effective. For example, you 
need systems and processes; 
you need financial controls, 
monitoring mechanisms, 
technology. Unfortunately 
when money is spent on 
these, it is seen as a waste. I 
think that is one area where 
mindsets need to change.”

NS Raghavan

Co-founder, Infosys
Nadathur Trust 

SECTION 5
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“First of all, our philanthropy needs to be 
more broad-based. Over the last couple of 
decades, the Indian economy has created a 
lot more wealth, a lot more successful people, 
so a correspondingly larger number of people 
needs to start giving some of that wealth to 
social causes. 

Second, we need to start getting people 
aligned around a series of large goals, 
and making sure they do a better job of 
collaborating among themselves, whether 
the goal is water, sanitation, healthcare, 
education. 

Third, aside from the tactical solutions, we 
need to focus on creating the intellectual 
infrastructure - the think tanks, the 
universities, the scientific capital to solve 
these complex problems.

Philanthropy can do things that government 
and business cannot.”

CALL TO 
ACTION

Nandan Nilekani,

Co-founder, 
Infosys & EkStep
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The India Philanthropy Series is an exciting joint 
initiative between Dasra and the Bill & Melinda 
Gates Foundation, which features conversations with 
23 inspiring individuals across India’s wealthiest 
cities: Mumbai, Delhi and Bangalore. By showcasing 
the philanthropic journeys of some of the most 
generous, strategic and innovative philanthropists in 
India - we hope to inspire an increase in both giving 
and smarter giving.

Aditi Kothari
Executive Vice President, DSP BlackRock
Wildlife Conservation Trust

Ajay Piramal
Chairman, Piramal Group
Piramal Foundation

Anu Aga
Former Chairperson, Thermax Ltd.
Thermax Foundation

Ashok Bhansali
Co-owner, Bhansali & Co.
Bhansali Trust

Deep Kalra
Founder, MakeMyTrip.com
Co-founder, Ashoka University

G.M. Rao
Group Chairman, GMR Group
GMR Varalakshmi Foundation

Harsh Mariwala
Chairman, Marico Ltd.
Marico Innovation Foundation

Hemendra Kothari
Non-Executive Chairman, DSP BlackRock
Wildlife Conservation Trust

Meher Aga
Chairperson, Thermax Ltd.
Thermax Foundation

Mohandas Pai
Chairman, Manipal Global Education Services
Akshaya Patra Foundation

N.S. Raghavan
Co-founderInfosys, 
Nadathur Trust

Nandan Nilekani
Co-founder
Infosys, EkStep

Nandini Piramal
Executive Director, Piramal Enterprises Ltd.
Piramal Foundation Education Leadership, 
Piramal Sarvajal and Piramal Swasthya
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Nisa Godrej
Executive Director of Godrej Consumer Products 
(GCPL), Godrej Good & Green 

Puneet Dalmia
Managing Director, Dalmia Bharat Group
Ashoka University

Rakesh Jhunjhunwala
Partner, Rare Enterprises
R Jhunjhunwala Foundation

Rati Forbes
Director, Forbes Marshall
Forbes Marshall Foundation

Rohini Nilekani
Founder & Chairperson
Arghyam

Ronnie Screwvala
Co-founder, UTV Group
Swades Foundation

Roshni Nadar
Executive Director & CEO, HCL Corporation
Shiv Nadar Foundation

Sanjeev Bikchandani
Founder & Executive Vice Chairman
Info Edge, Ashoka University

Sanjiv Kumar
Vice Chairman, Delhi Public School Patna
Pune, Ludhiana and Coimbatore. Founder, Chief 
Functionary, Takshila Educational Society

Zarina Screwvala
Co-founder, UTV Group
Swades Foundation 
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